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on CT Inc. 


By Matt Pilon 


mpilon@HartfordBusiness.com 


onnecticut’s pension fund is joining a 
C number of other states in placing bets 

on in-state businesses, as part of an 
effort to jump-start the economy and diver- 
sify its investment portfolio. 

Over the next four 
years, leaders of the 
Connecticut Retire- 
ment Plans and Trust 
Funds (CRPTF) hope a 
to invest as much as ’ 
$145 million in Con- = 
necticut middle-mar- 
ket loans and private \ 

State Treasurer 
Denise L. Nappier 









equity and venture 
financing. 

The initiative 
would quicken the 
pace and scope of the pension fund’s Con- 
necticut investments — which so far have 
included a modest amount of private equity 
bets — and represents the first time the public 
retirement system has dipped its toe direct- 
ly into venture capital and middle-market 
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Legislature 
largely ignores 
businesses’ demands 
By Brad Kane 


bkane@HartfordBusiness.com 


T he state’s business community did not 





get what it wanted this legislative ses- 
sion. Not even close. 

When the session’s marquee legisla- 
tion — the two-year, $40.3 billion budget 
— was approved by the House and Senate 
last week, the business community was left 
feeling burned. 

“Maybe it is our inability to communi- 
cate fully, or it is people at the Capitol who 
have agendas that don’t align with ours ... 
but the legislature thinks growing govern- 
ment is better than growing the economy,” 
said Joe Brennan, president and CEO of the 
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Connecticut Busi- 
ness & Industry 
Association. “I was 
very disappointed, 
and I don't think 
the legislators fully 
heard our message.” 

Heading into a 
legislative session 
in which CBIA and 
other industry lob- 
bying groups were 
expecting no tax 
increases, compa- 
nies and hospitals 
will end up paying about $1 billion more 
in taxes over the next two years. The bud- 
get includes a new law taxing multi-state 
companies’ revenues, stricter limits on tax 
credits, continuation of the corporate tax 


(Above) State Sen. 
John Kissel 
(R-Enfield) debates 
legislation June 2 
during a marathon 
session by the House 
and Senate to finalize 
a budget agreement, 
which ultimately 
passed without 
Republican support. 
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JCJ Relocation 


One of the region’s largest, most iconic architecture 
firms is looking for a new home after selling its 
downtown Hartford headquarters to UConn last week. 
Find out why JCJ Architecture is considering locations 
outside Hartford and Connecticut. PG. 12 
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Decision 2015 


This week Hartford Business Journal sits down with 
Hartford Democratic mayoral candidate Robert 
Killian Jr., a recently retired probate judge who 
discusses his business and economic development 
policy ideas. PG. 3 
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Killian vows 
to rein in 
Hartford’s 


property taxes 


By John Stearns 


jstearns@HartfordBusiness.com 


a campaign button to his office desk 

lampshade — one with his name on 
it — to join the dozens pinned there already 
that he’s collected from past elections. 

The Hartford native, longtime lawyer, and 
recently retired probate judge is among Dem- 
ocrats vying to unseat Hartford Mayor Pedro 
E. Segarrain the Democratic primary. Killian 
is apartner with Thomas “T.J” Donohue Jr. in 
Killian & Donohue, which occupies space at 
363 Main St., above Peppercorn’s Grill. 

“Tm not content with the path we’ve been 
taking the last few years, and I’m not talk- 
ing just about during Pedro’s tenure,” Killian 
said. “I’m talking about longer than that, when 
we've kidded ourselves about the reality of 
how history is changing the role that Hartford 
plays in the Greater Hartford region.” 

Killian, whose practice areas include cor- 
porate law and real estate development and 
who serves as a mediator, began his full-time 
law career in the ’70s at Gould, Killian and 
Krechevsky in which his father, the late Rob- 
ert Killian, was a partner. His father was also a 
former Connecticut attorney general and lieu- 
tenant governor. 

Killian, a Georgetown University law 
graduate, was elected probate judge for the 
District of Hartford in November 1984 and 
held the post for 30 years until stepping down 
in April to run for mayor. 

He is married to Candace, a paralegal at 
his firm. They have two grown daughters. 


R obert Killian Jr., 68, will have to add 


How would you assess Hartford’s 
current economy? What are your top 
two economic development priorities to 


improve the city? 

Disastrous. Downtown Hartford and the 
city as a whole have seen property values in a 
free fall for different reasons. We dramatically 
overbuilt downtown Hartford commercial 
property over the years, and we have created 
challenges for the neighborhoods where most 
of our people live. We’re going to face a state- 
mandated revaluation in a couple of years, and 
it’s going to further skew our disastrous slide in 
terms of property values. If we don't turn things 
around, we're going to be bankrupt within the 
next two or three years. That’s a reality. 

We're going to have to show some real fis- 
cal discipline — a difficult thing to do when 
youre in acity with as many challenged peo- 
ple as we have in Hartford, but the one way I 
know you can't do it is by pumping whatever 
discretionary money you think you have into 
amenities like ball fields. I hate to be a crep- 
ehanger, but I don’t believe that in the foresee- 
able future any of the housing components of 
the so-called DoNo [Downton North] project 
will ever be built without extraordinary gov- 
ernmental contribution. 

Economic development is a misnomer. If 
youre asking me what new major projects am I 
going to build, the answer is pretty simple, prob- 
ably none. We don’t have the money to fund new 
initiatives, nor do we really have an idea of what 
new initiatives would be worthy of funding. 


What can be done to reduce the 74.29 
mill property tax rate that businesses 
are subjected to? 


It’s the single greatest impediment to 
growth in Hartford. This magical thinking 
that if we engage in some kind of an econom- 
ic initiative, manufacturing will come here, 
or anything else, it’s folly if youre going to 
saddle it with a 74-mill tax rate. 

First of all, I would hope were going to be 
able to convince the state government, which has 
been very generous to us, that they have to relook 
at how the PILOT [payment in lieu of taxes] pro- 
gram is handled. Currently it pays 30 cents of a 
dollar for some but not all state-owned property. 

For example, the convention center and 
Adriaen’s Landing are not part of PILOT, and 
I think that should change. That’s not going to 
be a game changer, but if we were to also get 
the [PILOT] payment up to 50 percent, that 
would be approximately a 10 mill reduction 
in our mill rate, from 74 to 64. 


With multiple transportation projects 
in various stages of completion, what is 
your long-term plan for how people will 
move to, from, and around Hartford? 

If you're talking about 10 or 15 years, the 
average person is going to come to work in 
Hartford by car. That’s a reality. 

We're going to have to do an awful lot to 
improve the nature of our mass-transit sys- 
tems in order to entice many people out of the 
car into abus or some kind of light rail. It’s an 
issue of convenience. 


The Capital Region Development 
Authority has taken a lead role in the 
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city’s economic development. How would 
you assess CRDA’s work so far, and how 
would you work with CRDA to further 
improve the city? 

CRDA’s decision to dramatically enhance 
the investment in and the conversion of empty 
commercial space into new residential was 
inspiring. The arrival of perhaps another 1,200 
or 1,400 residents to downtown Hartford is a 
wonderful amenity, and it will add to the vitality 
of the city, and I think it will have its own impact 
on some of the retail stores and the like here. 

But fundamentally what [CRDA] should do 
is stop the plummeting values of commercial 
real estate. 

There is a desire to come to an attractive, 
vibrant downtown area. We're becoming a 
major educational center, and that’s something 
that people overlook between the University of 
Hartford, Trinity College, St. Joseph’s pharma- 
cy, UConn Business School, UConn School of 
Law, the UConn Hartford branch. This makes 
us rival any other city our size in terms of what 
we're doing for education. 

All these institutions are situated, how- 
ever, in tax-exempt structures, but that’s OK 
if we can get some of our other existing tax- 
payers back to value, and if we can get PILOT 
bumped up alittle bit. And I would work with 
CRDA on almost anything they want to do. 


How will you grow the momentum in 
downtown brought by the new housing 


Continued >) 
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developments and projects like Front 
Street? 

I don’t know. I’m not going to grow them. 
The city of Hartford isn’t going to grow 
them. Front Street is a heavily subsidized 
project, both by the state of Connecticut 
and by ESPN, which had a plan there and 
left a lot of money on the table when they 
changed their direction. I think that the 
whole Front Street area will be further 
enhanced by UConn’s arrival. 

I hope that what we have done will stem 
the downward spiral of real estate prices. 

But the next impetus for housing has 
got to be something that private develop- 
ers do because we just cannot continue to 
make everything subsidized by the city or 
the state. 


What’s your opinion on the Down- 
town North development, including the 


new baseball stadium? How would you 
improve or leverage the development? 

It’s disastrous and stupid. I hope it’s a huge 
success, but I doubt it. I just think, not only 
was the idea bad, but how they came up with 
the idea was even worse. Government has to be 
transparent, and we shouldn't spring $300 mil- 
lion surprises on the taxpayers and residents of 
Hartford. That’s just not the way that govern- 
ment should do business. 

On my watch, they’re not going to get 
another dime for it in public dollars. It’s going 
to have to be private money, and it may be 
some while before more construction goes 
on down there. We don’t have dollars to put 
in it, and if something is built, we have an 
obligation to provide it with services, and if 
it’s not paying taxes, that means we're soak- 
ing the people who have previously invested 
in Hartford with additional mills to pay for 
the new expenses. 


What must Hartford do to attract more 
businesses? 

Hartford has to show that it wants to be hos- 
pitable to business. I think we also have to be 
realistic. It’s highly unlikely that we're going to 
have amajor infusion of manufacturing dollars 
in the city of Hartford. We are the second most 
significant financial center in New England 
after Boston. That’s a position that will consis- 
tently be under challenge in the coming years. 

We've got to consistently try to make the city 
work first of all for the people and the business- 
es that are here, and that means we've got to get 
this tax situation under some kind of control. 


What should happen with the XL Center? 

We need the XL Center. Personally, I kind 
of hope it stays right where it is. 

I hope that if they redo it, they do it with the 
sensitivity that the civic center is one of the insti- 
tutions that brings the entire region together. 
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Computer apprenticeship 
program coming to Hartford 


By Brad Kane 


bkane@HartfordBusiness.com 


o ensure Con- 
necticut has 
enough talent 


to fill one ofits fastest 
growing workforce 
needs, a New Haven 
computer science 
apprenticeship pro- 
gram is expanding to 
Hartford this fall. 

The A100 soft- 
ware development 
training initiative 
helps would-be 
computer program- 
mers and engineers 
find internships at 
participating Con- 
necticut companies, with the goal of having 
those interns become full-time computer 
science employees at in-state firms once 
they graduate from college. Eventually, the 
plan is to create a more robust tech indus- 
try throughout the state. 

“Young people don’t necessarily asso- 
ciate Connecticut with software develop- 
ment, innovation, and startup companies,” 
said Derek Koch, CEO and founder of New 
Haven tech firm Independent Software, 
which started A100. 

The type of talent A100 is developing will 
be vital to the future workforce and the suc- 
cess of the tech industry, said Andrea Comer, 
executive director of the Connecticut Busi- 
ness & Industry Education Foundation. 

Of the top 20 fastest growing Connecti- 
cut occupations requiring a bachelor’s 
degree between now and 2020, four are 
related to computer science, according 
to the state Department of Labor. They 
are computer systems analyst, software 
developer for systems, software developer 
for applications, and information security 
analyst. All four pay around $90,000 annu- 
ally or better. 

“T imagine if there is going to be growth, 
there is going to be ademand for talent,” Comer 
said. “A100 is doing a good job of recognizing 
that and getting out in front of the issue.” 

Maryland native Blake Praharaj moved 
to Connecticut to get his master’s degree in 
computer science from Southern Connecti- 
cut State University. He originally planned to 
work at an information-technology depart- 
ment in a large company like Aetna or Trav- 
elers but ended up as an intern at Branford 
biotech startup Core Informatics as part of 
the A100 program in the summer 2014. 

“What A100 showed me is the value of 
being at asmaller company and its culture,” 
Praharaj said. 

Core Informatics CEO Josh Geballe said as 
a fast-growing biotech company, he is always 
looking out for new software developers. Pra- 
haraj’s internship went so well that Geballe 
hired him after he graduated this spring. 

“We are trying to show you don't have to 
move to Silicon Valley to use your skills to make 
aserious difference in the world,” Geballe said. 

Connecticut colleges like Yale churn out 
many good computer science graduates, 
Geballe said, so the onus is on the state 
industry to keep that talent here. 

Praharaj said his computer science degree 
gives him the opportunity to work around the 
country, but he chose Branford because he 
liked Core Informatics’ startup culture. 





in Branford. 


www.HartfordBusiness.com 


CEO Josh Geballe (left) and software engineer Blake Praharaj at Core Informatics 
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“Ttis easy to get pulled away from Connecti- 
cut. I get alot ofnon-Connecticut job offers, but 
Iam happy where I am,” Praharaj said. 

Koch founded the A100 program in New 
Haven after he moved to Connecticut from 
New York City to start Independent Solu- 
tions. After having a hard time finding com- 
puter science talent he was looking for, Koch 
said he decided to focus on recruiting from 
local colleges and universities. 

While Connecticut doesn’t have the same 
reputation as Silicon Valley or even New York 
City and Boston, Koch said the state is home 
to big tech firms like Priceline and plenty of 
opportunities exist for those with a computer 
science background. Koch said developing 
the workforce also is key to ensuring startups 
like Core Informatics stay in Connecticut. 

“That is a huge factor for employers that 
they know, ‘When someone comes and works 
for me, I know they will be able to do things 
on day one,” Koch said. 

Companies in need of computer science 
talent can partner with A100 to have appren- 
tices assigned. Apprentices are typically 
juniors, seniors, and graduate students who 
serve as unpaid interns during the 12-week 
program. More than 70 participants have 
worked at A100 companies. 

Based on the success of the first two years 
of the program, A100 is expanding into Stam- 
ford over the summer and in Hartford this fall. 

In Hartford, the program is looking to open 
in co-working space on Park Street occupied 
by nonprofit reSET Social Enterprise Trust, 
Koch said. East Hartford recreational soft- 
ware provider RecDesk was the first to sign 
onto the Hartford A100 program. 

Unlike the Stamford program, where 
Koch said he expects companies with 
corporate atmospheres to participate, he 
predicts Hartford will attract startups and 
fast-growing, young companies in need of 
computer science talent. 

It’s not just startup tech companies in 
need of computer science help either, Comer 
said. Manufacturers need people with com- 
puter science skillsets, too. 

Traditionally, people think computer 
science people go to work for IT depart- 
ments, but it is a much more interactive 
and diverse skillset needed across many 
industries, Comer said, particularly the 
STEM industries of science, technology, 
engineering, and math. 

In order to develop atalented workforce, 
the state needs real-world settings where 
computer science students can apply their 
knowledge, Comer said. a 


DESIGN BUILDERS 


This project included 10,000 square feet of historical 
renovations. The exterior renovations consisted of 
new doors, handrails, roof and repointing. Interior 
renovations to the 1st and 2nd floor lobby and 
handicap lift. This job was completed on time and 
within budget. 
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hittlesey & Hadley accountants are different. We 


care about our clients, not just their numbers. Our 
insight and practical advice is original and has 
been etched into the region's business landscape for 
more than 50 years. Who wants ordinary out- 
comes? Our visionary approach to auditing, tax planning, business 
and technology consulting renders innovative outcomes that will 


change the way you do business. 


Put your trust in advisors with real solutions. Let our knowledge 


create your next masterpiece. 
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280 Trumbull Street - Hartford, Connecticut 06103 - www.whcpa.com 
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BY THE NUMBERS 


$62.3M 


The new state tax revenues that 
will be raised through a 
controversial unitary tax on 
Connecticut corporations with 
multi-state operations. 


24.8% 


The percent Connecticut’s home 
prices still must increase before 
they return to their July 2006 
peak, according to Corelogic. 


$33B 
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Uncertain future for Hooker Brewery’s DoNo move 
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A rendering of Hooker Brewery’s proposed sonal and fieaeni in the Downtown 
North section of Hartford. 

Thomas Hooker Brewery’s proposal to build a restaurant and brewing op- 
eration adjacent to the Downtown North ballpark now under construction may 
be in question. 


Approximately 10 months after Hartford city officials selected Centerplan 
Development Co. as the developer for the Downtown North project, Hooker 
has yet to come to terms with Centerplan on a sale or lease of space at 150 
Windsor St., a former bank data center site where Hooker wishes to build a 
nearly 50,000-square-foot restaurant and brewery, Hooker owner Curt Cam- 
eron confirmed last week. 

“We can’t jeopardize the health of our company by not entering into an ap- 
propriate deal,” Cameron said. 

Cameron said he has not yet given up on the project, though he admitted he 
expected to have a deal in place by now. He said he wants to own the brewery’s 
building, but leasing or owning the land around it have both been discussed. 

He is scheduled to meet with Centerplan this week. Cameron said he has 
also been looking at other Hartford properties, just in case. 

Centerplan Vice President Yves-Georges Joseph Ill said that Hooker’s DoNo 
proposal remains on the table and that talks between the parties are ongoing. 

“We're in conversations with Curt to try to put together a deal that works for 
everybody,” Joseph said. “We’re excited about having him be a part of DoNo.” 


The reconstruction value of the 


nearly 98,000 Connecticut homes 
that are at risk of storm damage 
from hurricanes this year, 
according to Corelogic. 
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ECONOMY & LABOR 
Sikorsky laying off 1,400, including 180 in CT 


Stratford helicopter manufacturer Sikorsky Aircraft Corp. said last week that 
it would lay off 1,400 of its workers, due to declining sales of offshore oil ex- 
ploration projects. 

The layoffs will include 180 workers in Connecticut, a Sikorsky spokesman 
said. The company has 8,000 employees in the state. 

The cost cutting also will include closing down the company’s Bridgeport fa- 
cility and moving 450 employees there to the headquarters in Stratford. The cuts 
are related to declining investments by oil companies in offshore oil exploration 
projects, which has reduced production levels at Sikorsky facilities. 


ENVIRONMENT 
Study tags CT forests as economic dynamos 


More than half of Connecticut is forest land, but those scenic and wildlife pre- 
serves also are a generous source of income for the state and some residents, 
a recent study shows. 

The North East State Foresters Association calculates that Connecticut’s for- 
ests gross $3.3 billion annually for the state’s economy through harvesting of 
forest products ($2.1 billion) and as recreation outlets ($1.2 billion). 

They also support jobs for 8,200 workers who work in the forest-products in- 
dustry, plus 4,600 recreation-related jobs, the association said in its study re- 
leased last week. 


INSURANCE 
Stag inks multi-year sponsorship with MLB 


The Hartford Financial Services Group has signed a multi-year sponsorship 
agreement with Major League Baseball. 

The sponsorship includes the Kansas City Royals, San Diego Padres, San Fran- 
cisco Giants, St. Louis Cardinals, and Texas Rangers. That list will expand next 
year, the property-casualty insurer said. 

The Hartford did not disclose financial details of the deal, which allows it to de- 
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indoor / outdoor plantscapes « holiday decor 


P.O. Box 2468, New Britain, CT 06050 


800.969.3837 


www.newleafinteriors.com 
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From Central Connecticut's 
trusted business news source. 


Clare itself an “Official Sponsor of Major League Baseball” and the MLB’s exclusive 
partner for business insurance, homeowners insurance, and employee benefits. 


REAL ESTATE 
XL Center manager gets new name 


The parent company of Global Spectrum, which manages the XL Center in 
Hartford and Rentschler Field in East Hartford, said it has changed the names of 
all three of its divisions to Spectra. 

Comcast Spectacor, which owns the Philadelphia Flyers and the arena in 
which they play, is also assigning the Spectra name immediately to its food 
services and ticketing software divisions. 

In Connecticut, Global Spectrum provides ticketing and other services to 
UConn and the Connecticut Open tennis tournament in New Haven. 


BANKING & FINANCE 
Liberty Bank buying Naugatuck thrift 


Middletown’s Liberty Bank is buying a recovering Naugatuck thrift for about $78 
million in cash. 

Stockholders in Naugatuck Valley Financial Corp., and its eponymous savings 
and loan, will collect $11 a share from Liberty, officials for both institutions said 
last week. Boards of both banks have approved the deal due to close in the fourth 
quarter, they said. 

Liberty Chairman and CEO Chandler J. Howard, in a statement, characterized 
the merger as “a strong fit for the customers, communities and the staff of both 
organizations.” 

A mutual bank owned by its depositors, Liberty has more than $4 billion in assets. 

In early May, federal bank regulators lifted sanctions imposed on Naugatuck Val- 
ley S&L, including that it maintain minimum capitalization levels. The thrift had as- 
sets of $508.8 million as of March 31, a quarter in which it netted $301,000. 

William Calderara, who was hired in September 2012 to stabilize Naugatuck Val- 
ley as president and CEO, insisted that the bank’s financial difficulties were behind 
it. “It wasn’t a distress sale,” he said. As for his post-merger future with Liberty, 
Calderara said, “We’re still going to have some discussions about that.” 


Get local breaking business news daily! 
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ab CT MORNING Blend 


It’s the up-to-date information 
you need to do better business! 


Sign up today at HartfordBusiness.com: 
Click on the ‘SUBSCRIBE’ button 
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Today, a secure retirement is out of reach for millions of 


Nutmeggers, especially those who don't have access to an 
employer savings plan. In a recent survey, three in five small 
business owners support a state retirement savings plan 
that would help Connecticut residents build their own private 
retirement savings. Ihe survey also showed that many small 
businesses in the state currently do not provide an employer 
savings plan due to cost. That’s why AARP Is supporting the 
work of the Connecticut Retirement Security Board and 


a secure future for all Connecticut families. 


To learn how a Connecticut retirement savings 
plan could help you and your employees, visit 
action.aarp.org/CTRetirement 


facebook.com/AARPCT 


@AARPCT £ W 
Paid for by AARP aarp.org/CT 
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In recent years, Connecticut’s legal industry has seen an increase in small practices like Shapiro Law Offices, which employs three lawyers and a 
paralegal in its Middletown and Stamford offices. Jonathan Shapiro (right) owns the firm. Sarah Shapiro (left) and Deborah Shapiro are partners. 


Small firms see opportunity 


in CT’s tough legal industry 


By Chris Dehnel 
Special to the Hartford Business Journal 
here’s a downsizing trend in the law sector these 
T days, with lawyers taking advantage of technology 
and a teamwork approach to practice in smaller 
firms or open their own shop. 

The latest example: Attorneys Matt Baldini and Rich- 
ard Lang, two lawyers who have practiced in both corpo- 
rate and traditional firm settings, have teamed up to start 
Baldini Lang LLC, a Hartford-based firm focused on serv- 
ing credit unions, community banks, financial technology 
companies, and franchises. 

Jonathan Shapiro, owner of 
Shapiro Law Offices in Middle- 
town and Stamford, asmall inde- 
pendent firm with three lawyers 
and a paralegal, is one of those 
who thinks small can be effec- 
tive. Acquisitions by larger firms 
are still part of the mix, he said, 
but there is a motivation among 
many lawyers to go small, par- 
ticularly after years of downsiz- 
ing and layoffs in the industry. 

“A lot of people are starting their own firms — going 
out on their own or even working with a small group of 
people,” he said. “Sometimes it is about specialization, 
but there are other young attorneys who start their own 
practices right out of the gate.” 





MA faa 
N. Kane Bennett, founder, 
Aeton Law Partners 


Industry shift 

Connecticut Bar Association President Mark Dubois, 
who is an attorney with Geraghty & Bonnano in New 
London, said a large contraction in the legal industry 
emerged about seven years ago that affected both large 
and small firms. 

Some of it was rooted in the recession, but another 
factor was “the ubiquity of do-it-yourself resources 
available for free or cheap online,” he said. 

“Some new market players, such as Legal Zoom, 
started skimming off the low-hanging fruit from tradi- 
tional practice. That trend continues,” he said. “Though 
the pressure on large firms is easing up some as the 
economy improves, the pressure on small firms contin- 
ues aS more and more folks venture to court without 
lawyers or use Internet resources for simple work like 
incorporation, wills, and such.” 

Still, solo and small practices have always made up 60 
percent to 70 percent of the Connecticut law market, he 
said. As big firms began to contract, there was more of an 
inclination among lawyers, including recent grads, to open 
their own shops or join smaller firms. Many big firms will 
hire lawyers with three-to-five years of experience and 
witha portable book of business, he said, but they will not 
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pay for new lawyers on the learning curve. 

The trend toward smaller practices, however, has led 
to increased competition. 

“So the market for new lawyers who wish to open 
up a shop is flooded with supply but facing declining 
demand,” Dubois said. “Some who are clever will find 
new ways to offer services and will thrive. But others 
find themselves saddled with large student debt, high 
startup costs, and alack of sharp business skills, which 
they would need to fashion a viable business plan.” 


Tips for entrepreneurial lawyers 

Shelton/Westport lawyer Carmina Tessitore, who 
started her own firm in 2013, said young lawyers must 
be careful about hanging their own shingle. Lawyers 
who want to become entrepreneurs need experience 
and capital, she said. 

Tessitore said she developed both by saving money 
and working at medium-sized law firms and as amedia- 
tor for the state Judicial Department. 

“I saved up a lot, until I got to the point when I was 
ready,” Tessitore said. “Many people do not realize that 
you have to cover yourself while growing your business. 
You have to treat the practice as a business with your 
product being legal services.” 

Lawyers looking to strike out on their own also need 
to be as well-rounded as possible, she said. 

In addition to mediation, for example, Tessitore 
handles cases involving family matters, foreclosures, 
small business cases, and labor and employment issues. 
She also contracts services out to other firms and is an 
adjunct faculty member at Quinnipiac University. 

Shapiro said there is a plethora of legal resources 
available on the Internet, like databases and libraries 
that cater to the solo or small practice. 

But good old-fashioned teamwork can also help 
small practitioners make ends meet without having to 
hire a ton of support staff. 

“The smaller firms rely on [other] resources because 
no one can do everything,” Shapiro said. “No matter how 
talented a lawyer is, it also helps to have other lawyers 
to bounce things off of.” 

Shapiro said he often teams up with N. Kane Bennett, a 
neighbor of his at Aeton Law Partners in Middletown. Ben- 
nett started his firm in 2012 with two attorneys and astaffer; 
today the firm employs five lawyers and two support staff. 

“As asmall firm, we have developed what you might 
call a consortium of resources that is designed to dupli- 
cate what you have in a bigger firm setting, attorneys 
and professionals from various areas that I do not prac- 
tice in that I can lean on as a resource or referral as 
needed,” Bennett said. 

Bennett said he also maintains mentor relationships 
with younger attorneys and peer relationships with vet- 
eran legal minds. a 










Q&A 


CT law firms slowly 
embrace diversity 


Q&A talks about efforts Connecti- 
cut law firms have taken to diver- 
sify their ranks with Asker Saeed, 
the director of diversity at Hart- 
ford’s Day Pitney law firm. 


Has the legal indus- 

try become more 
m@ diverse in the last 
several years? 

A: It hasn't. There 
has been marginal 
improvement in cer- 
tain areas, however, 
the overall numbers 
have stayed about the 
same for the last 30 
years. That said, there 
is definitely a different 
attitude in the legal 
industry toward the 
importance of diver- 





sity and_ inclusion. 

Everybody is. talk- Director of 
ing about it now, and diversity, 
people who stayed Day Pitney 


away from the issues 
30 years ago are now 
seeking out opportu- 
nities to get involved in the effort. 
Also, as social media brings 
people of different backgrounds 
closer together, more and more 
people are coming into the profes- 
sion expecting 
to work in an 
environment 
where diversity 
matters and 
is valued. So, 
instead of the 





> ... Weshouldn’t 
confuse the 
commitment with 


do business and ask themselves 
whether their systems, proce- 
dures, and operational customs 
are conducive to creating a work- 
place where diversity matters and 
is valued. Businesses, and particu- 
larly law firms, have to purpose- 
fully interrupt the ‘that’s just the 
way we've always done things, 
mentality and instead 
put into place new sys- 
tems, procedures, and 
operational customs 
designed to create a 
culture where diver- 
sity matters and is 
valued and eliminate 
the damaging effects 
of unconscious and 
systematic bias. 


Q: Is the legal 
community, which 
has been long dom- 
inated by white 
males, near the fore- 
front of diversity in 
the workplace? 

A: The legal com- 
munity is at the forefront of driv- 
ing most social change because 
lawyers feel a responsibility (both 
professionally and _ personally) 
to make the world a better place. 
That said, we 
shouldn't con- 
fuse the com- 
mitment with 
actual prog- 
ress on_ the 
diversity front. 


effort being The legal pro- 
driven by a @Ctual progreSSON _ fession lags far 
select few (typi- ? 7 behind other 
cally women the diversity front. professions 
and people like medicine, 
of color), it is accounting, 


becoming much more of an institu- 
tional effort where everyone appre- 
ciates they have arole to play. It also 
doesn’t hurt that corporate Ameri- 
ca has very publicly embraced the 
value of diversity and inclusion and 
is demanding that their vendors 
have a similar commitment. 


Q: What groups still are 
struggling for acceptance into 
law firms? 

A: Most law firms do a good job 
of bringing in women, people of 
color, and members of the LGBT 
community at the entry level. 
Where law firms have historically 
struggled is in promoting diverse 
people into the partnership ranks. 
Although entering classes of attor- 
neys are decidedly more diverse 
than 30 years ago, the partner- 
ship ranks, and particularly equity 
partnership ranks, are not. 


Q: What should businesses 
do to promote more diversity 
in their workplaces? 

A: Take a look at the way they 


architecture, and engineering on 
diversifying their numbers. 


Q: What is your vision for 
how the inclusive workplace 
should operate in the future? 

The best people getting the 
best opportunities. A properly run 
diversity and inclusion initiative 
will create an environment where 
unconscious and systematic bias- 
es do not factor into whether peo- 
ple succeed. Or put another way, 
a successful diversity initiative is 
one that succeeds in getting the 
institution to stop favoring white 
men when making decisions 
about career advancement and 
instead focus on skill set, commit- 
ment, work ethic, accountability, 
and all the other factors that make 
someone successful. If the focus 
is on the latter, the institution will 
naturally become more diverse 
and inclusive because there are 
plenty of women, people of color, 
and members of the LGBT com- 
munity who would do really well 
in leadership positions. ia 
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Complexity re-envisioned. Federman, Lally & Remis 1c 


There's an art to accounting. Yes, it is a precise and analytical profession. But there is 
also a great satisfaction for us in moving a large complex problem to a logical, elegant Certified Public Accountants 


solution. We think this makes us a little different. Our clients tell us it makes us better. 


Federman, Lally & Remis — Not Your Typical Bean Counters. 231 Farmington Avenue, Farmington, CT 06032 | 860-678-7100 | wwwéircpa.com 
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UConn’s 
biz school 
bursting 
at seams 


By Gregory Seay 


gseay@HartfordBusiness.com 


Conn is two years away from relocat- 
ing its West Hartford campus to Hart- 


ford, yet an expansion of its nascent 
downtown campus already has begun. 

UConn last week bought the office 
building at 38 Prospect St. that is home to 
JCJ Architecture for $3.9 million. 

After an unspecified sum to refit the 
building to its needs, UConn will relocate 
its downtown Hartford satellite for its 
School of Business there well ahead of the 
fall 2017 arrival of the relocated West Hart- 
ford campus to the former Hartford Times 
building a half-block away, officials said. 
The School of Social Work, too, will have a 
branch inside 38 Prospect. 

The relocation is much needed, said 
business school Dean John A. Elliott. 

The business-school satellite has been 
housed in about 50,000 square feet on four 
floors of 100 Constitution Plaza since 2004. 
At least 800 full- and part-time MBA and 
executive MBA pupils are enrolled in a 
half dozen degree programs offered at the 
downtown branch. 

“We've been growing and growing rap- 
idly,’ Elliott said. 

Early into planning for UConn’s new 
downtown campus, it was clear that not 
all of the state flagship’s post-graduate 
departments and programming would fit 
into the Hartford Times site, Elliott said. 

Buying and refitting 38 Prospect 
ensures more elbow room for both the 
new Hartford campus and for the growing 
ranks of post-graduate business school 
enrollees, he said. 

“It’s largely an efficiency argument,” 
the dean said of the move’s rationale. 

Staying in its 100 Constitution digs was 
an option, Elliott said, given its proximity 
to the heart of downtown, home to several 
major insurance companies as well as local 
and regional offices for Connecticut, New 
England and U.S.-based legal, accounting, 
consulting, financial, and other business- 
support firms. 

Colleen McGuire, who directs the busi- 
ness school’s MBA program, said she regu- 
larly meets with downtown companies 
and businesses, pitching UConn’s ability to 
partner with them for customized training 
programs for their workers. McGuire is also 
on the lookout, she said, for prospective 
enrollees into the college's traditional MBA 
and cohort-led instructional programs, as 
well as ideas for making them more rel- 
evant to modern-day business needs. 

It costs roughly $800 per credit hour 
to complete UConn’s required 50-credit 
traditional MBA program. 

“It’s a great value,’ McGuire said com- 
pared to more expensive MBA programs 
like Harvard, which today can run to more 
than $100,000. 

Elliott said the new space at 38 Pros- 
pect will likely include a pair of tiered lec- 
ture halls, plus the requisite computers 
and other technology that enhance the 
teaching and learning experience. a 
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CT increases biz taxes by $1B 


More Business Taxes 


Connecticut’s new state budget asks for businesses and hospitals to pay an additional $1 billion in taxes. Here are some examples: 


aE) 4 


Two-year Collection 





A sales tax of 2% in FY16 and 3% in FY17 on web and data processing services 


$170.9M 





$246.4M 





New combined tax reporting requirements for multi-state firms 


Sales tax on water companies 








Joe Brennan, president and 
CEO, Connecticut Business 
& Industry Association 





Andrew Markowski, 
Connecticut state director, 
National Federation of 
Independent Business 





House Speaker Brendan 
Sharkey (D-Hamden) 





Senate Minority Leader Len 
Fasano (R-North Haven) 





surcharge that was supposed to sunset two years ago, 
higher sales taxes on computer services, and an increase 
in the hospital provider tax. 

All that came despite last-minute pleas from the state’s 
largest employers — General Electric, Aetna, and Travelers 
—not to significantly raise taxes in a state already considered 
one of the most costly to do business in. Business lobbyists, 
too, urged lawmakers for months to reject major tax hikes. 

The business community didn’t seem to be atop priority 
when Malloy and the legislature considered a budget that 
touches every business 
and resident in the state, 
said Andrew Markowski, 
Connecticut state direc- 
tor for the National Fed- 
eration of Independent 
Business (NFB). 

Markowski said two 
main reasons exist for 
business's lack of prior- 
ity status at the State 
Capitol: Most legislators 
don’t understand how 
businesses operate; and 
the legislature, instead 
of budgeting based on 
projected revenue with- 
out tax increases, develops a spending plan first and then 
figures out ways to raise enough money to pay for it. 

“Connecticut state government has an insatiable appe- 
tite for state spending,” Markowski said. “The only way they 
can Satiate that appetite is by finding more revenue, and 
there are only a few places they can get more revenue.” 


Democrat reasoning 

For their part, Malloy and the General Assembly’s 
Democratic leadership didn’t feel as if the state budget 
de-prioritized the business community, noting the spend- 
ing plan has positives for companies. 

House Speaker Brendan Sharkey (D-Hamden) said legis- 
lators resisted proposals during the session to cut research 
and development tax credits for businesses. They also didn’t 
expand the sales tax on professional services, which would 
have impacted an estimated 20,000 companies ranging from 
dry cleaners and accountants to engineers and architects. 

Sharkey said a large focus of the budget is to generate 
funding for Malloy’s 30-year, $100 billion overhaul of the 
state’s transportation system, something the business 
community has requested for years. The spending plan also 
includes a $436 million increase in municipal aid, which will 
help cities and towns reduce their property tax burden on 
land and vehicles. 

“Let’s be very clear. Businesses, residents, and the 
Connecticut economy lose billions — billions — of dol- 
lars of output each year because our transportation infra- 
structure needs a transformation,” said Malloy spokes- 
man Devon Puglia. “The historic investments we're 
making, the largest in the history of Connecticut — an 
additional $10 billion over five years — are good for job 
creation, good for the economy, and good for businesses.” 

The final budget approved by the legislature did set 





The Senate voted 19-17 to approve the two-year, $40.3 billion state bud- 
get in the last hour of the legislative session. 


up a funding mechanism for increased transportation 
spending in the future by dedicating a portion of sales 
tax receipts to a special transportation fund. However, 
the $436 million set to be collected for that fund over the 
next two years is mostly offset by the legislature’s deci- 
sion to withhold $371 million in general fund money typi- 
cally earmarked for transportation. 

Malloy, who still needs to sign the budget before it 
becomes law, late last week did leave open the possibil- 
ity that the business taxes could be tweaked. 


A brief impact 

Despite not getting much 
of what it wanted in the bud- 
get, the business community 
did have a brief impact on the 
negotiations. 

After GE, Aetna, and Travel- 
ers openly voiced their displea- 
sure — including suggesting 
they might relocate elsewhere 
— over several tax proposals, 
some moderate Democrats 
hesitated and delayed the bud- 
get vote by a day. 

“The effort put out by CBIA 
was nothing short of phenom- 
enal, and I have been very critical of the CBIA in the past 
for refusing to make waves,” said Senate Minority Leader 
Len Fasano (R-North Haven). “They mobilized, got informa- 
tion to businesses, and those businesses got in here to talk 
about this impact.” 

Despite that one-day reprieve, however, the business 
lobby was not happy with the final outcome of a budget that 
includes continuing the 20 percent corporate tax surcharge 
when it was supposed to sunset two years ago, raising $82 
million by further limiting the amount of tax credits compa- 
nies can take, and generating $26 million in new taxes from 
parking facilities and car washes, Brennan said. 

“Tt may have been a little better than the original, but it is 
still pretty bad,” Brennan said. 

The business lobby’s inability to get its message across 
and the legislature’s unwillingness to listen has created 
a state that has the highest unemployment rate (6.3 per- 
cent) in New England, Brennan said. Meantime, the state 
has only recovered 78 percent of the jobs lost during the 
Great Recession, compared to 130 percent nationally and 
150 percent in Massachusetts, said Brennan. 

“It is just the makeup of the legislative body,” Bren- 
nan said. “There are people who don't fully under- 
stand the importance of creating a business-friendly 
environment.” 

The General Assembly needs a structural change not 
only in how it listens but how it acts, said Markowski. It 
can't keep shaping its tax policies around a pre-determined 
spending plan, he said, otherwise small businesses will 
continue to leave the state. 

“People considering this tax package have to think 
about what is going to happen two years or four years from 
now, because we appear to be heading down the same 
path,” Markowski said. a 
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Cheshire 


Estate Sale 


Saturday and Sunday 


June 13th & 14th 


10a.m. — 4P.m. 


65 Abrams Rd., Cheshire, CT 06410 


To view estate sale photos, 
please visit www.estatesales. net 
For more information, 
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or email veronicaO228@yahoo.com 
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Connecticut’s Premier Estate Sale Service 
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Through the Lifetime Achievement Awards, we seek to identify business 
leaders from private or public companies whose long-term active 
engagement in our business community have had significant positive 
economic impact locally and will teach future generations by example. 


Nominate today! Nominations Close: July 22, 2015 
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CENTRAL CONNECTICUT STATE UNIVERSITY 


CCS¢U 


Advance Your Career 
Build Your Business 


CCSU’s Downtown New Britain Campus 
offers programs in business & 
professional development, plus summer 
tech programs for K-12 students! 


Learn more at www.ccsu.edu/CCS4U 
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Pension fund bets on CT 


CT Pension Fund’s In-state Investment Program 


Investment 


type 
Middle-market lending $75 million 
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Balance Point Capital 
Partners (Westport) 


Connecticut 
Growth Capital LLC 


Private equity $50 million Nutmeg Opportunities J.P. Morgan Private 
Fund II LLC Equity Group (New York) 

Venture capital $20 million Constitution Fairview Capital Partners 
Fund V LLC (West Hartford) 
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38 Prospect St. has been JCJ Architecture’s downtown ad 





dress since 2005, 


JCJ needs a new home, 
but CT may not be it 


By Gregory Seay 


gseay@HartfordBusiness.com 


rchitect Peter N. Stevens, athird-gener- 
ation Hartford resident and president 


of one of Connecticut’s most iconic 
design houses, should be a happy camper. 

Last week, Stevens and a handful of 
partners sold their five-level, approximate- 
ly 35,000-square-foot downtown Hartford 
building that has been home to JCJ Archi- 
tecture since 2005 to Connecticut’s flagship 
state university for $3.9 million. 

While the deal spells extra space for UCo- 
nn’s impending $115 million relocation of its 
West Hartford campus to downtown Hart- 
ford by 2017, it also means that JCJ and its 65 
local employees must, for the second time in 
a decade, find new digs. They may not stay in 
Hartford or Connecticut, Stevens said. 

JCJ has until next February to vacate its 
leased space inside 38 Prospect St. 

JCJ will soon invite office-space bids 
from Hartford region landlords in hopes of 
choosing the best offer by the end of July, at 
the latest, Stevens said. 

However, he said, Connecticut’s messy 
budget deliberations calling for higher taxes 
on residents and businesses, plus the state’s 
reluctance to give preference to local bid- 
ders like JCJ on state projects, don’t make 
it an absolute that JCJ will stay in Connecti- 
cut, much less Hartford. 

“We're looking around,” Stevens said 
of the employee-owned firm that turns 80 
next year. “This is a pivotal time for us as 
a company.” 

When legislators broached the idea 
some weeks back about extending the state 
6.35 percent sales tax to architectural ser- 
vices, “I would have told you we would be 
in Springfield,” Stevens said. 

JCJ’s leadership, he said, harbor the 
same concerns as many of Connecticut’s 
employers big and small about the state’s 
willingness to overburden their tax load at 
atime when the local and regional economy 
still lags the nation. 

Last week, the state legislature approved 
atwo-year, $40.3 million budget that raises $2 
billion in new tax revenues, including major 
tax hikes on businesses. The budget drew 
the ire of major Connecticut corporations, 
including General Electric, Aetna, and Trav- 
elers, which put out public statements con- 
demning the tax increases and made threats 
to relocate elsewhere. 
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“We're not a GE,” Stevens said. “We're not a 
Travelers. We’re not an Aetna.” 

Connecticut’s resistance, he said, to 
ensuring that state contractors either 
lead or share in public works projects also 
threatens the future of JCJ — formerly 
Jeter, Cook & Jepson Architects — and 
other smaller firms in this state. The slug- 
gish private new-construction market, too, 
has made it tough for engineering firms, 
building contractors, and their suppliers. 

Though Hartford is JCJ’s headquarters, 
Stevens says 85 percent of the work done 
here comes from outside the city, from its 
offices in Boston, New York City, Phoenix, 
and San Diego, Calif., where about 40 more 
of its employees are scattered. The firm is 
licensed in 32 other states. 

From its Boston and San Diego offices, 
JCJ was engaged to draw up new basketball 
practice facilities at UMass-Amherst and 
San Diego State University, Stevens said. 

“We compete for work to the benefit of 
the state of Connecticut,” he said, noting that 
JCJ’s community-service roots run deep and 
that its Hartford workers’ $95,000 average 
salary supports the regional economy. 

Yet, when UConn a few years ago hired a 
Kansas City architect to pen its new men’s 
and women’s basketball practice facility, 
JCJ wasn't offered the opportunity to share 
in that assignment, he said. 

Both had previously collaborated on 
other UConn sports-related building proj- 
ects, but UConn did not insist that time, he 
said, that a Connecticut subcontractor be 
included. 

“When procurement policies are not 
as supportive,” he said, “of Hartford and/ 
or Connecticut firms compared to other 
states, you have to scratch your head.” 

UConn spokeswoman Stephanie Reitz 
said the design-contract for its practice 
facility was competitive and involved more 
than a dozen bidders. Reitz said bonus 
points were given to qualified proposals 
whose bidders had offices within 100 miles 
of the Storrs campus. 

“We have a good working relationship with 
JCJ, and we look forward to working collab- 
oratively with them on the transition of the 
space at 38 Prospect St.,” she said via email. 

Stevens said that while JCJ’s future loca- 
tion is cloudy, the firm’s preference is to stay 
in Connecticut, if at all possible. 

“Our priority would be in Connecticut and 
in Hartford,” he said. “But it has to work.” 


SOURCE: STATE TREASURER’S OFFICE 


lending in the state. 

Such in-state investments, however, are 
not entirely unique. Other state pension funds, 
including those in California, Colorado, and 
New York, have encouraged, or ramped up, 
investments within their own borders recently. 

“Interest in using pension fund assets to 
promote state-based economic development 
has been going on for decades,” said Keith 
Brainard, research director for the National 
Association of Retirement Administrators, 
who noted that systems’ fiduciary obligations 
are still to plan participants. 

State Treasurer Denise L. Nappier, who 
heads the $29.4 billion CRPTF — which 
serves 194,000 state and municipal employ- 
ees, teachers, police, firefighters, judges, and 
other public servants — said in an interview 
that there are two strategies at work. 

First, she and her team of advisers think 
Connecticut contains some smart plays. 

“We're saying that, based on our rigorous 
due diligence, we know that we can make pru- 
dent investments in Connecticut,” Nappier said, 
adding that the new initiative is not a mandate; 
CRPTF will only invest in what it views as profit- 
able opportunities. 

Investments in area companies will pre- 
sumably benefit the state’s economy as well, 
Nappier said. Though secondary to CRPTF’s 
primary objective of earning investment 
returns, the financial health of the state is 
linked to the health of its pension system. 

That’s because the state is required to con- 
tribute more than $1 billion ayear to the pension 
fund over the next 15 years; a healthier economy, 
the thinking goes, will bring more tax receipts, 
putting government in the best possible position 
to make those payments, Nappier said. 

Though it has performed well over the last 
decade — posting returns at or above bench- 
mark rates — Connecticut’s pension system 
could still use a boost. The state has the high- 
est personal income in the country, but also one 
of the largest unfunded pension liabilities per 
capita, according to the nonpartisan, nonprofit 
research group State Budget Solutions. 

The teachers’ retirement fund — the larg- 
est in the CRPTF — had an unfunded liabil- 
ity of $2.43 billion as of June 2014, according 
to the state’s actuarial consultant, while the 
state employees’ retirement system’s unfund- 
ed liability stood at $14.92 billion. 

The blame for the unfunded liabilities 
rests mainly on state government, which 
has struggled over the years to fully fund its 
promises to state employees in the face of 
budget deficits, a growing number of govern- 
ment retirees, and rising healthcare costs. 

Last year, the teacher’s and state employ- 
ees’ retirement funds each returned around 
15.6 percent. Officials hope the Connecticut 
investments can ramp up as soon as possible. 

Terrence Purcell, CRPTF’s principal invest- 
ment officer for alternative investments and 
private equity, said he expects to hear pitches 
soon from fund managers including Westport’s 


Balance Point Capital Partners, New York’s J.P. 
Morgan Private Equity Group, and West Hart- 
ford’s Fairview Capital Partners. 

Purcell estimated there are more than 
3,000 Connecticut companies with revenue 
between $5 million and $50 million, which 
CRPTF will be targeting. 


Expanding on CT Inc. program 

Since 1999, private equity fund managers 
hired by Connecticut’s pension fund have 
committed $1.69 billion to Connecticut-based 
investments, according to figures provided 
by the Treasurer’s office. Of that amount, the 
pension fund itself has kicked in $78 million 
alongside its partners’ bets. 

The $1.69 billion figure doesn’t include 
the value of stocks, bonds, real estate, and 
various other Connecticut investments the 
system may hold at any given time. 

The value of the overall Connecticut private 
equity investments, before tax and expense, 
has more than doubled over the past 15 years, 
the Treasurer said. 

Though officials view that as a positive 
sign for making more in-state deals, Nappier’s 
office could not provide the exact performance 
of the Connecticut private equity bets. That’s 
because, in many instances, details of under- 
lying investments made by its fund managers 
are proprietary and exempt from disclosure. 
And CRPTF has also not tracked underlying 
cashflows in those investments, instead opting 
to track managers’ overall performance. 

But under the new initiative, the pension 
fund will track investments made in Con- 
necticut companies, Nappier said. 

Thought most details regarding CRPTF’s pre- 
vious Connecticut investments are kept secret, 
officials were able to disclose some examples. 

Last year, New Canaan-based RFE Invest- 
ment Partners, a fund manager in which the 
retirement system has invested a total of 
$110 million, acquired Newington-based PCX 
Aerostructures for $62 million. 

The pension fund is also a limited partner 
ina buyout fund that acquired Amerifit Nutri- 
tion in Cromwell in 2005 for $42.5 million. 


Support from major stakeholder 

Nappier’s initiative has the support of one 
of the CRPTF’s biggest stakeholders — public 
employees, according to Peter Thor, director of 
policy of planning for AFSCME Council 4, which 
represents more than 16,000 active Connecticut 
government employees. Thor is amember of the 
state’s Investment Advisory Committee, which 
reviews CRPTF’s investment decisions. 

The $145 million initiative is relatively 
small compared to the system’s overall port- 
folio, Thor said. He also thinks Nappier has 
proven her financial acumen, as evidenced by 
the system’s investment returns during her 
15-year tenure. 

“This is asmall element in the portfolio to 
stimulate Connecticut business, which pro- 
duces Connecticut jobs,” Thor said. a 
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TOP PRIVATE COMPANIES FOCUS 
ON CUSTOMER, EMPLOYEE, 
COMMUNITY SATISFACTION 


economy, but they don’t always get the praise or recogni- 
tion they deserve. 

Our Business Champions awards aim to change that by high- 
lighting companies that are not only innovative, market savvy, and 
profitable, but also community oriented and employee friendly. 

The winners of our 13th annual Business Champions awards 
run the gamut from startups to seasoned companies in industries 
as diverse as accounting, marketing, real estate/construction, and 
financial services. 

Hartford Business Jour- 
nal once again joined with the 
MetroHartford Alliance in pro- 
ducing this year’s awards. 

In this special section, you'll 
meet some of the best privately 
held companies in Greater 
Hartford, as determined by our 
independent panel of judges. Nominees were judged on the basis of 
information they submitted covering several categories including 
innovation, community involvement, workforce practices, and year- 
over-year revenue growth. 

West Hartford-based Scrubs and Stuff received top billing in the 
revenue category. The company, which grew its top line 86 percent 
last year, makes reference cards so nurses, doctors, physician assis- 
tants, and others have easy access to pertinent medical information 
like laboratory values or EKG interpretations. 

East Hartford’s Corporate Translations and Glastonbury market- 
ing/ad agency Cronin and Co. topped the workforce practices category. 


CG mall, private businesses are the backbone of Connecticut’s 


BUSINESS 





CHAMPIONS 


Both companies have invested in robust training and wellness pro- 
grams to keep employees informed and healthy. They also have flexible 
and friendly work environments incorporating leisure activities — like 
sports tournaments and catered cookouts — to lift employee morale. 
West Hartford accounting firm BlumShapiro and Farmington- 
based KBE Building Corp. shared top honors for community involve- 
ment. Both companies place a premium on giving back by hosting 
charitable events, collecting food donations, or helping those in need. 

Oxford Performance Materials Inc., a growing 3D printing 
manufacturer based in South 
Windsor, won the innovation 
category. The company makes 
precision parts that can replace 
bone in humans and aluminum 
in aircraft. 

Finally, Bear’s Smokehouse 
BBQ and Integrated Compli- 
ance Solutions, both of Hartford, 
shared the best new startup category. Bear’s BBQ fixings have already 
become a mainstay for downtown Hartford dwellers and workers, 
while Integrated Compliance Solutions has found a niche providing 
regulatory compliance services to registered investment advisers. 

Congratulations to each of our winners and every other com- 
pany that took the challenge of competing in this year’s Business 
Champions awards. 

As always, we hope you'll find these stories inspirational, educa- 
tional, and motivational. 





— Greg Bordonaro, 
Editor 
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Private companies nominated for 2015 Business Champions Awards 


(Nominees listed in alphabetical order) 


Company 


A New Pathway Intervention Services LLC 

250 Greenwood Dr. 

Manchester, CT 06042 

860-559-8209; www. anewpathwayinterventions.com 


Advanced Technology Consulting 
36 Judge Lane 

South Windsor, CT 06074 
860-432-3200; www.4atc.com 


Amazing Celebrations LLC 

77 Kreiger Lane, Ste. 910 

Glastonbury, CT 06033 

860-659-2927; www.amazingcelebrationsllc.com 


Bear's Smokehouse BBQ 

89 Arch St. 

Hartford, CT 06103 

860-724-3100; www.bearsbbq.com 


Bigmouth Inc. 

655 Winding Brook Dr., Ste. 205 
Glastonbury, CT 06033 
860-659-8304; www.bigmouthinc.com 


BlumShapiro 

29 S. Main St. 

West Hartford, CT 06107 
860-561-4000; www.blumshapiro.com 
Bradley, Foster & Sargent Inc. 
CityPlace II, 11th Floor, 85 Asylum St. 
Hartford, CT 06103 

860-527-8050; www.bfsinvest.com 
CNC Software Inc. 

671 Old Post Road 

Tolland, CT 06084 

860-875-5006; www.mastercam.com 


Corporate Translations 

77 Hartland St. 

East Hartford, CT 06108 
860-727-6000; www.corptransinc.com 


Cronin and Co. LLC 

50 Nye Road 

Glastonbury, CT 06033 
860-659-0514; www.cronin-co.com 


DioLuce LLC 

185 Main St. 

New Britain, CT 06051 

203-206-7863; www.diolucesmartlight.com 


EasySeat Tickets 

140 Whiting St. 

Plainville, CT 06062 
877-849-9411; www.easyseat.com 


Evay Cosmetics LLC 

1465 Albany Ave. 

Hartford, CT 06112 
860-724-0606; www.evay.co 


Fathom 

967 Farmington Ave. 

West Hartford, CT 06107 
860-677-9737; www.fathom.net 


Fiduciary Investment Advisors LLC 
NA 

NA, CT NA 

866-466-9412; www.fiallc.com 


Foley Carrier Services LLC 

140 Huyshope Ave. 

Hartford, CT 06106 

800-253-5506; www.foleyservices.com 


Freeman Companies 

36 John St. 

Hartford, CT 06106 

860-251-9550; www.freemancos.com 


Garden of Light dba Bakery On Main 
127 Park Ave., Ste. 100 
East Hartford, CT 06108 
860-895-6622; www.bakeryonmain.com 


Gerber Scientific Inc. 

24 Industrial Park Road West 

Tolland, CT 06084 

860-871-8082; www.gerberscientific.com 
HABCO Industries LLC 

172 Oak St. 

Glastonbury, CT 06033 

860-682-6800; www.habco.biz 


Hartford Prints! 

56 Arbor St., #220 

Hartford, CT 06016 

860-578-8447; www.hartfordprints.com 


Health-At-Work 

1000 Research Pkwy. 

Meriden, CT 06450 

203-686-1800; www.health-at-work.net 


iDevices LLC 

136 Simsbury Road 

Avon, CT 06001 

860-352-5252; www.idevicesinc.com 


Imagine Studio 

97 South St. 

West Hartford, CT 06110 

860-490-6299; www.imaginestudioct.com 
iNeedHomecareNow.com 

P.O. Box 357 


Glastonbury, CT 06033 
860-205-9133; www.ineedhomecarenow.com 


Infinity Music Hall and Bistro - Hartford 

32 Front St. 

Hartford, CT 06103 

860-675-3212; www.infinityhall.com 

Integrated Compliance Solutions Group LLC 
(ICSGroup) 

100 Pearl St., 14th Floor 

Hartford, CT 06103 

860-989-2970; www.i-c-solutions.net 
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Business description 


Provider of support and structure needed for 
families facing addiction 


Independent telecom agency and consulting firm 


Full-service event management company 


Establishment serving smoked meats, homemade 
side dishes and desserts 


Creator/seller of funny and innovative products 


Accounting, tax and business consulting firm 


Investment advisory firm 


Provider of software tools for CAD/CAM 
manufacturing industry 


Provider of translation solutions for the life science 
industry 


Full-service independent marketing 
communications agency 


Provider of LED lighting with wireless and internal 
light control 


Online ticket brokerage company 


Provider of FDA-approved natural hair and skin 
products 


Branding and strategy firm 


Independent, employee owned, investment 
consulting firm 


Service provider for companies nationwide, 
primarily in transportation 


Professional engineering consulting firm 


Manufacturer of packaged certified gluten free 
products 


Provider of integrated solutions in automation, 
product design and manufacturing 


Aviation aftermarket company 


Urban goods brand business 


Provider of on-site employee and community health 
clinics 


Creator of products controlled through smartphone 
or tablet 


Creative and performing arts studio 


Software company with web site and mobile app to 
search for home care agencies 


Intimate, acoustically pristine music hall and bistro 


Provider of regulatory compliance services to 
registered investment advisors 


Local 
employees 
2015 


65 


15 


196 


35 


140 


116 


71 


10 


46 


126 


31 


of 


339 


35 


90 


50 


50 


Senior executive/ 
title 


Michael Gentile Jr. 
President 


Darren DeMartino 
Co-founder & Managing Partner 


Nancy Goldstein 
Managing Partner 


Jamie MacDonald 
Co-founder 


Steve Wampold 
President & Founder 


Carl Johnson 
Office Managing Partner 


Robert H. Bradley 
President & CEO 


Meghan West 
President 


Mary Gawlicki 
CEO 


Steve Wolfberg 
Kimberly Manning 
Co-principals 


Roger Plourde 
President 


David Evans 
Founder & CEO 


Vivian Akuoko 
President 


Brent Robertson 
President & CEO 


Mark Weizel 
President 


Joel Sitak 
CEO 


Rohan A. Freeman 
President 


Michael Smulders 
President 


Michael Elia 
President & CEO 


Brian Montanari 
President & CEO 


Rory Gale 
CEO 


Manon M. J. Cox 
President & CEO 


Christopher Allen 
CEO 


Karla A. Kress-Boyle 
Owner 


Ira Yellen 
CEO 


Dan Hincks 
CEO 


Medina K. Jett 
President 


Year 
founded 


2015 


1999 


2002 


2013 


2001 


1980 


1994 


1983 


1990 


1947 


2013 


2005 


1985 


2005 


2006 


1992 


2009 


2003 


1948 


1970 


2009 


2014 


2010 


2014 


2013 


2014 


2008 


Nominated by 


Self 


Self 


Self 


Self 


Self 


The Pita Group 


Self 


Self 


Morgan Stanley 


Self 


Self 


Whiting Property Management LLC 


Upper Albany Main Street 


Bradley, Foster & Sargent 


Self 


Self 


Self 


Self 


Grant Thornton LLP 


FieldActivate 


Self 


Self 


Self 


Connecticut Wealth Management LLC 


Pelletier Capital Funding 


Self 


Self 
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Private companies nominated for 2015 Business Champions Awards (cont.) 


(Nominees listed in alphabetical order) 


Company Business description 


InterCommunity Inc. 

111 Founders Plz., 18th Floor 

East Hartford, CT 06108 

860-569-5900; www.intercommunityct.org 


IRIS Photography LLC 

64 Linnard Road 

West Hartford, CT 06107 
860-810-5480; www.photoiris.com 


KBE Building Corp. 

30 Batterson Park Road 

Farmington, CT 06032 
860-284-7110; www.kbebuilding.com 


Kelly Freezer and Container 

911 South St. 

Suffield, CT 06078 

860-668-2817; www.kellyfreezer.com 


Kelser Corp. 

111 Roberts St., Unit D 

East Hartford, CT 06108 
860-610-2200; www.kelsercorp.com 


Keyes Music Therapy LLC 

P.O. Box 310027 

Newington, CT 06131 

860-539-5892; www.elizabethkeyes.com 


Martinez Couch & Associates LLC 
1084 Cromwell Ave., Ste. A-2 

Rocky Hill, CT 06067 

860-436-4364; www.martinezcouch.com 


Minuteman Press 

52 Pratt St. 

Hartford, CT 06103 

860-522-1547; www.hartford.minutemanpress.com 


MRM Group LLC 

21 Oak St., Ste. 310 

Hartford, CT 06106 

860-920-5480; www.mrmgroup.com 


Naturally Dogs and Cats 

10 Trumbull St. 

Hartford, CT 06103 

860-249-8780; www.naturallydogsandcats.com 


Oxford Performance Materials Inc. 
30 South Satellite Road 

South Windsor, CT 06074 
860-698-9300; www.oxfordpm.com 


Patient Advocate for You LLC 

30 Tower Lane 

Avon, CT 06001 

860-703-1575 ; www.patientadvocateforyou.com 


Porter21 

P.O. Box 64 

Farmington, CT 06032 
888-632-4195; www.porter21.com 


Scrubs and Stuff LLC 

105 Prospect Ave., Ste. 102 

West Hartford, CT 06016 

860-550-2694; www.escrubsandstuff.com 


Solidus 

1280 Blue Hills Ave. 

Bloomfield, CT 06002 
860-257-4900; www.gosolidus.com 


The Brothers Crisp 

1477 Park St., Ste. 2E 

Hartford, CT 06106 

860-385-2040; www.thebrotherscrisp.com 
The Perfect Promotion 

801 Farmington Ave. 


West Hartford, CT 06119 
860-523-1200; www.theperfectpromotion.net 


The Pita Group 

40 Cold Spring Road 

Rocky Hill, CT 06067 

860-293-0157; www.thepitagroup.com 


The Society Room of Hartford (1) 

31 Pratt St. 

Hartford, CT 06103 

860-524-0796; www.hartfordsocietyroom.com 


Turbine Technologies Inc. 

126 Hyde Road 

Farmington, CT 06032 
860-678-1642; www.turbinect.com 


Wealth Management Group of North America LLC 
231 Farmington Ave. 

Farmington, CT 06032 

860-679-5255; www.wmgna.com 


West Hartford Fence 

87 Custer St. 

West Hartford, CT 06110 

860-216-5179; www.westhartfordfence.com 


Wheeler Clinic Inc. 

91 Northwest Dr. Health clinic addressing broad and complex health 
Plainville, CT 06062 issues 

860-793-3500; www.wheelerclinic.org 


Windsor Marketing Group 

100 Marketing Dr. 

Suffield, CT 06078 

860-386-2500; www.windsormarketing.com 


Xerox Services Inc. dba Xerox State Healthcare LLC 
77 Hartland St. 

East Hartford, CT 06108 

860-282-5505; www.xerox.com 

Zag Interactive 

148 Eastern Blvd. 


Glastonbury, CT 06033 
860-633-4818; www.zaginteractive.com 


Community health organization providing primary 
care, mental health, and addiction services 


Photographers of people for advertising and 
editorial clients 


Commercial construction management, design- 
build, and general contracting firm 


Provider of portable freezer storage for food and 
other products at customer sites 


Professional technology solutions company 


Provider of music therapy and pet therapy to people 
with special needs 


Professional services company in the architecture/ 
engineering/construction industry 


Printing and marketing company 


Consulting firm for healthcare industry focusing on 
risk management and patient safety 


Retail pet supply store 


Additive manufacturing (3D printing) company 


Healthcare advocacy agency 


On-demand alcohol delivery service company 


Designer/manufacturer of products for healthcare 
professionals 


Commercial interior design and build firm 


Makers of artisan shoes 


Marketing/branding company specializing in 
promotional products 


Agency comprising Pita Marketing, Pita Interactive 
and Pita Video Productions 


Caterer for private and public events throughout 
Connecticut 


Machining services company for turbine engine 
manufacturers 


Tax and wealth management advisory firm 


Full-service retail fence company 


In-store marketing group 


Provider of business process outsourcing (BPO) 
solutions for private industry and government 


Digital agency offering integrated strategy, design, 
technology and marketing solutions 


Local 
employees 
2015 


95 


100 


11 


53 


35 


16 


32 


40 


15 


50 


20 


60 


64 


900 


168 


265 


40 


Senior executive/ 
title 


Kimberly Beauregard 
President & CEO 


Jane and Mike Shauck 
Co-owners 


Mike Kolakowski 
President & CEO, Principal Owner 


Paul Montinieri 
President & Owner 


Barry Kelly 
President & CEO 


Elizabeth Keyes 
Owner & Therapist 


A. Rafael Martinez 
Managing Member 


Amy Steinman 
President 


Kevin W. Kelly 
CEO 


Robert Marshall 
Owner 


Scott DeFelice 
CEO 


Sharon Gauthier 
President & CEO 


Ankit Harpaldas 
Founder 


Benjamin Loveland 
CEO 


Mark Charette 
CEO 


Joshua B. Westbrook 
Owner 


Jody Ferrer 
President & CEO 


Paul E. Pita 
CEO & Executive Creative Director 


Jim Bucko 
Managing Partner 


Tyler J. Burke 
CEO 


Brian P. Beck 
President & CFO 


Benjamin S. Cox 
Owner 


Susan Walkama 
President & CEO 


Kevin Armata 
Founder & CEO 


Steven Mackinnon 
Site Director 


Larry Miclette 
President & CEO 


Year 


founded 


1977 


2002 


1957 


1999 


1981 


2010 


1999 


2003 


2003 


2014 


2011 


2008 


2014 


2008 


2001 


2013 


1995 


1996 


2005 


1963 


1995 


2010 


1968 


1976 


NA 


2002 


Nominated by 


Self 


Self 


Self 


Self 


Self 


Self 


MahoneySabol 


Self 


Self 


Self 


Grant Thornton LLP 


Self 


Self 


Self 


Bradley, Foster & Sargent 


Self 


Self 


Acuity Public Relations LLC 


Event Resources 


Hinckley Allen 


Self 


Holbrook and Debra Hyde 


Self 


Foodshare 


Self 


Self 


The Business Champions Awards, a joint production of Hartford Business Journal and MetroHartford Alliance, recognize the top privately held companies in the Greater Hartford region that have demonstrated extraordinary growth and innovation throughout the year. 


Winners were selected by an independent panel of judges based on predetermined measurements. 
Source: MetroHartford Alliance Note: NA = not available 

(1) Owned by parent company Riverhouse Hospitality. 

—Compiled by Roger Magnus and Heide Martin. 
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Ben Loveland, a nurse at MidState Medical Center in Meriden, has developed reference cards, like the ones shown above, to 
give medical professionals quick and easy access to pertinent information like laboratory values and EKG interpretations. 


MEALTH REFERENCE CARDS BOLSTER 
SCRUBS AND STUFF’ TOP LINE 


WINNER: REVENUE 
Scrubs and Stuff LLC 


Address: 105 Prospect Ave., Suite 102, 


West Hartford 


Top executive: Ben Loveland, CEO 


Services: Designs and manufactures 


healthcare reference tools and 
uniform accessories. 


Year founded: 2008 


By John Stearns 


jstearns@HartfordBusiness.com 


would primarily sell scrubs to healthcare workers 
— hence, its name, Scrubs and Stuff LLC. 

But doing some research, the registered nurse discovered 
significant competition in that space and high cost of entry. 
He changed gears, focusing largely on healthcare reference 
cards that fit behind a medical worker’s identification badge. 

“Theyre kind of like a little quick reference tool,’ Loveland 
says. “Youre putting the information right there at your fingertips.” 

The cards aren't necessarily for information that should 
be memorized or used all the time, he says. 

“But youneed the high-risk, low-volume things — so the things 
that you can’t maybe memorize because you don’t use them all 
the time, but you really want to know aset number or set piece of 
information,” says Loveland, 32, who is also a part-time nurse in 
the emergency department at MidState Medical Center in Meriden. 

Numerous cards are available, including quick references 


i en Loveland initially thought his startup company 
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on laboratory values and EKG interpretations. He also sells 
cards featuring the well-known Wong-Baker FACES Pain Rat- 
ing Scale through a licensing agreement with the Wong-Baker 
FACES Foundation, plus badge accessories like lanyards and 
badge clips and reels. 

“Tt has really resonated with healthcare workers,” Love- 
land says of the quick references for nurses, doctors, physi- 
cian assistants, paramedics, and others. 

Scrubs and Stuff’s revenue growth bears that out. 

Revenues grew last year by about 86 percent, he says. 
Gains the year before were slightly greater than that. 

“We've definitely seen some amazing growth,” Loveland says. 

With revenue numbers climbing, Loveland isn’t sure he can 
maintain the same growth rate. So far this year, revenues are 
running about 20 percent above 2014, he said. 

His products are sold through the company’s website, 
http://escrubsandstuff.com/, and afew uniform stores, he says. 

“These are, in alot of ways, a perfect product for that type 
of store,” Loveland says of healthy store sales. 

He sees potential for more store exposure, but hasn’t been 
able to devote as much time to it as he would like while jug- 
gling the many demands of a growing business, which com- 
prises him and one employee. 

“With all this growth, I feel so fortunate and it’s a great 
problem to have, but it makes it challenging to expand to 
other avenues,” Loveland says. 

He has more plans for the Wong-Baker FACES Pain Rating 
Scale, which also is sold on posters and key chains, including 
incorporating it into other products with FACES images. 

Loveland says his wife helps him focus his many ideas; 
consultants also offer assistance. 

He believes, too, that his products could have applications 
in other industries needing reference cards. 

“Td love to work with other people who have some techni- 
cal knowledge and can identify some problem areas and we 


can definitely find solutions,” he says. 

Loveland says he enjoys working as anurse, which allows 
him to keep his skills fresh, use his products, and see what 
other healthcare workers need. That, in turn, helps him think 
of new ideas. 

His interest in heath care started early, he says. 

“Maybe it started in Boy Scouts; I liked the first aid merit 
badge,” he says. 

Loveland became a medical response technician on an 
ambulance at 14, emergency medical technician at 16, EMT 
1, which is a step higher but not paramedic level, at 17. He 
held that job through college, then became a registered nurse. 

When he was 14 on the ambulance job, he made a stan- 
dardized pocket card for himself reminding him of standard 
patient information he needed to collect. 

After becoming anurse, he found the reams of paper refer- 
ence guides informative, “but it wasn’t in any kind of form that 
was going to be useful to me while I was working out on the 
clinical floor,” he says. 

So he made a pocket guide for himself with key informa- 
tion from the paper documents. 

He wanted to make a pocket guide for every emergency 
department in the country, he says. But he simplified his 
vision to create easy-to-access reference cards. 

“We kind of haven't looked back from then,” Loveland says. 

Sarah Scott, anurse in the geriatrics medical unit at Yale- 
New Haven Hospital, has the EKG reference card stored 
behind her badge. She’s been a nurse for about a year and 
found it especially helpful when she was new to the field. 

“Tused to use it alot and I still reference it at times,” she says. 

It’s good piece of mind to have it handy, especially in hectic 
moments, Scott says. 

“I think it’s a great idea,” especially for new graduates enter- 
ing the profession, she says. “You can just look down and flip it 
over and reference information, which is really nice.” ze 
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Instinct says: 
admire the effort. 


Behind every great achievement lies talent, dedication and 
inspiring’ perseverance. On behalf of the Grant Thornton 
professionals who live and work here in the Hartford area, 
© G r 3 nt Th ornt on we are proud to salute the 2015 Business Champions 
nominees. To see how we help unlock the potential for 
San growth for businesses and organizations here at home and 


An instinct for growth around the world, visit grantthornton.com 





“Grant Thornton” refers to Grant Thornton LLP, the U.S. member firm of Grant Thornton International Ltd (GTIL). GTIL and the member firms are not a worldwide partnership. Services are delivered by the member firms. GTIL and tts member 
firms are not agents of, and do not obligate, one another and are not liable for one another's acts or omissions. Please see grantthornton.com for further details. 
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BlumShapiro employees donate their time and money to more than 130 organi- 
zations including the United Way of Central & Northeastern CT, Greater 
Hartford Arts Council, and Boys & Girls Clubs. Company employees also sup- 
port the BlumShapiro 5K, which raised $5,000 for Camp Courant in May. 
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BLUMSHAPIRO MAKES PHILANTHROPY 
PART OF EMPLOYEE WORK-LIFE BALANCE 


WINNER (TIE): 
COMMUNITY INVOLVEMENT 


BlumShapiro 
Address: 29 S. Main St., West Hartford 
Top executive: Carl Johnson, Office Managing Partner 


Services: Largest regional accounting, tax, 
and business consulting firm based 
in New England. 


Year founded: 1980 


By Karen Sackowitz 
Special to the Hartford Business Journal 


in the office, where the firm’s specialists provide tax and 
business consulting to their varied clients. It’s just as likely, 
however, you will find them running to raise funds, collecting 
food donations, helping to build a home for someone in need, or 
volunteering to teach a class in a local school. 
That is the work-life balance of a BlumShapiro staffer. 
“We want to be good corporate citizens. It’s good for the com- 
pany and it’s good for employee morale,’ says BlumShapiro Office 
Managing Partner Carl Johnson. “Our group feels good coming 
home at the end of the day and knowing, we really did something.” 
Founded in 1980, BlumShapiro is the largest non-national 
accounting, tax, and business consulting firm in New England, 


| f youre looking for a BlumShapiro employee, they might be 
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with offices in Connecticut, Massachusetts, and Rhode Island. 
In the Nutmeg State, the company’s commitment to philan- 
thropic culture and civic endeavors in and around Greater 
Hartford has been a driving force since its earliest days. 

“[joined the company in 1984 as astaffer, and it was clear 
then that they really wanted you to get involved in the com- 
munity,” says Johnson. “As we’ve grown, it’s become part of 
our set up. For each office we open, we push our employees 
to seek out nonprofits to support.” 

Johnson says that of the firm’s 430 employees, 170 cur- 
rently sit on boards and committees, with their efforts sol- 
idly backed by the company through a specialized fund. The 
structure presents a win-win scenario for all involved. 

“Sponsorships and donations are great, but that type of fund- 
ing is finite. To support involvement is more impactful because 
in leadership roles, our employees can help guide the organiza- 
tion, which helps both the organizations and the community,” 
he says. “Plus, our people gain leadership experience through 
their involvement. There are positive intangibles from all sides.” 

Over the years, as BlumShapiro has grown, so have the 
company’s community efforts. 

Today, partners and staff donate time to over 130 organiza- 
tions, including the United Way of Central & Northeastern CT, 
Greater Hartford Arts Council, Boys & Girls Clubs, Habitat 
for Humanity, the American Red Cross, and the World Affairs 
Council. 

Annual event highlights include a Thanksgiving Food Bas- 
ket Campaign in which staffers from the Shelton office col- 
lect, pack and distribute holiday meals to 2,500 families and 
seniors in New Haven; the BlumShapiro Golf Classic, which 
benefits the Greater New Haven Chamber of Commerce 
Scholarship Fund for students pursuing business degrees; 


and the BlumShapiro 5K to benefit Hartford’s Camp Courant, 
which provides a free summer day camp experience for more 
than 1,000 children from the city. 

“This year we had 430 runners raise $5,000 for Camp Cou- 
rant,” Johnson says of the race, which took place in May. “We 
have aboard member who went to the camp as a kid. Some of 
these kids come back 20 years later to say that the experience 
changed their lives.” 

In addition to supporting causes, BlumShapiro employ- 
ees are generous with their expertise. Through a partnership 
with Junior Achievement, dozens of employees from their 
West Hartford office spend a day teaching financial literacy 
to students at the Webster Hill School. This past May, 40 vol- 
unteers taught about 180 students. 

“The teachers say the kids talk about this for days after- 
ward. We make it fun and educational,” says Johnson. “It’s 
important, not only because it’s what we're trained in, but 
also because everybody has to deal with personal finances, 
and to move ahead in your career in any organization, it helps. 
Anything we can do to push that out to the public makes for 
a stronger community.” 

Looking into the future, Johnson says he’d like BlumShap- 
iro to have 12, 100-person offices in New England and to con- 
tinue to build up client specialties in areas like construction, 
education, automotive, and government, with an emphasis on 
the firm’s audit, tax, and consulting services. 

“We strategize new locations to be an attractive employer 
and to be attractive to clients,” Johnson says, adding that 
each new manager at the company is asked to contribute to 
the community. “We talk about the overall mission, and what 
events and efforts are going on around the area. We say, find 
something you are passionate about and bringittous.” =H 
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PROFIT, WHICH IS 


FOR-YOUR-BENEFIT. 


And now you can really benefit. Harvard Pilgrim, consistently ranked 
among the nation’s highest-rated private health plans, is now in Connecticut. 
So if you’re looking for a not-for-profit health plan with a relentless pursuit 
to help all of our members be happy and healthy, count us in. 





For more information, talk to your Broker, call 877-594-7190, 
or visit harvardpilgrim.org/CountUsIn 


GB Harvard Pilgrim 
HealthCare 
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Thanksgiving’s On Us 








a Difference 


To commemorate its 50th anniversary in 2009, KBE Building Corp. established 
its “Fifty Ways to Make a Difference” campaign, which aimed to support com- 
munity organizations for a year. The program still exists today and is part of 
KBE’s company culture. KBE employees donate their time and expertise to 
countless organizations including institutions that support senior citizens, stu- 
dents, children, and the needy. 





KBE BUILDS COMPANY, COMMUNITY 


MORALE THROUGH CORPORATE GIVING 


WINNER (TIE): 
COMMUNITY INVOLVEMENT 


KBE Building Corp. 


Address: 30 Batterson Park Road, Farmington 


Top executive: Mike Kolakowski, President, CEO, 
Principal Owner 


Services: Provides commercial construction 
services. 


Year founded: 1980 


By Karen Sackowitz 
Special to the Hartford Business Journal 


50th anniversary. 

KBE Building Corp. had just been bought, and its three 
new owners wanted to find a unique way to involve both the staff 
and the community in marking the milestone. The result was a 
program called “Fifty Ways to Make a Difference,” and the goal 
was to support community organizations throughout the year. 

“Our company has a long philanthropic tradition. When 
my partners and I acquired the business, it was only fitting 
to continue,” says Mike Kolakowski, KBE’s president, CEO, 
and principal owner. “Fifty Ways to Make a Difference really 
caught on. That first year was so successful, we decided to 
keep it going as a way of giving back.” 

Kolakowski, along with his partners, Senior Vice Presi- 
dent of Operations Eric Brown and Senior Vice President 


| t started out in 2009, as a celebration of the company’s 
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of Procurement Simon Etzel, formalized the program into 
the company culture. The program is still going strong, as 
is the Farmington-based company, which is a $300 million 
commercial construction firm specializing in preconstruc- 
tion, design/build, construction management, and general 
contracting. 

“We have a Fifty Ways committee that meets every Octo- 
ber to decide what the theme will be for the next year. They 
look at what sort of work we have in the pipeline to see if we 
can blend causes with our projects, talk about new areas to 
explore, and then present the theme to senior management,” 
says Kolakowski. “From there, we help to implement and pro- 
vide support for the program.” 

From 2009 to 2012, the focus of the company’s Fifty Ways 
campaign was supporting children’s organizations and non- 
profits that aid senior citizens. In 2012 alone, the company 
supported 36 programs and agencies through corporate dona- 
tions of funds, as well as construction management and labor. 
In 2013, the focus shifted to military personnel, supporting 
veterans and deployed soldiers, as well as their families. 

“In 2014, based on the fact that we had built or renovated 
six new technical high schools throughout the state over the 
last number of years, our theme was education,” says Kola- 
kowski. “We created scholarships for all 17 technical high 
schools in Connecticut and gave scholarships to one gradu- 
ating male and one graduating female in each high school who 
were continuing their education after graduation.” 

This year, KBE is directing efforts toward the medical 
community. 

“We went to hospitals and hospice centers to find out what 
their needs are, what could help them,” says Kolakowski. 
“Later this year, we will award grants to multiple facilities.” 

In addition to the Fifty Ways campaign, KBE also holds 
annual events to help the community and engage the staff. 


One such effort is Gift of Gobble, the company’s largest com- 
munity undertaking that requires all hands on deck. 

“We assemble baskets of food here at the office, box them 
up, load them into vehicles, and deliver them to local organi- 
zations the Saturday before Thanksgiving,” says Kolakowski. 
“We do every step. It’s a great gathering of employees and 
their families.” 

Kolakowski adds that staffers who participate in Fifty Ways 
throughout the year get as much out of it as those they help. 

“Our employees consistently mention that they feel proud,” 
he says. “They really feel like they are giving back.” 

To further promote community involvement, KBE sup- 
ports employees who donate their time to organizations, 
allowing them a set number of office hours each year to allo- 
cate toward volunteer work. 

“We found that everyone is busy,” says Kolakowski. “In order 
to help our employees participate in community organizations, 
they needed an opportunity to take work hours to do it.” 

Through events, the Fifty Ways campaign, and their own 
personal contributions, KBE employees benefit from know- 
ing they have given back to the community on many levels. 
According to Kolakowski, the true reward comes from the 
gratitude of those they’ve helped. 

“We receive personal notes — people thanking us for 
their Gift of Gobble meal or a for our Christmas stocking 
stuffer program — and we post them on our intranet so our 
employees can see that feedback,” he says. “Whether it’s 
meals or scholarships, it brings us such pride to see what a 
difference it’s made in someone's life. It’s brought tears to 
our eyes — tears of joy.” 

KBE’s community commitment will continue into the 
future, Kolakowski says. 

“We are fortunate to be in a position to do these things,” he 
says. “It’s the right thing to do to be a good corporate citizen.” Hf 
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roller coasters. 












Now, that’s money well spent. 


By incorporating a digital marketing strategy into your overall 
marketing plan, you will make your marketing dollars work harder 
for you. It will help you reduce waste and reach your specific 


audience — yard goats and all. 


The Pita Group has the expertise in both digital and traditional 
marketing to help you achieve the kind of success you want in 


this new digital world. 


Stop wasting your money and cal! us today 
at 860.293.0157 ext.10 for a complimentary 
audit of your digital brand presence. 
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East Hartford’s Corporate Translations 
provides employees (shown to the left 
and above) many perks including col- 
lege tuition reimbursement and health 
and wellness benefits that go beyond 
traditional healthcare coverage. The 
company, for example, hires mas- 
seurs and nutritionists to offer com- 
fort and advice to employees. 
Corporate Translations’ advertise- 
ments (right) highlight the company’s 
focus on the life-sciences industry. 
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TRANSLATION MOVES 
CLINICAL TRIALS FORWARD 


CORPORATE TRANSLATIONS 
CATERS TO EMPLOYEE NEEDS 


WINNER (TIE): 
WORKFORCE PRACTICES 


Corporate Translations 
Address: 77 Hartland St., East Hartford 
Top executive: Mary Gawlicki, CEO 


Services: Translation solutions for the 
life-sciences industry. 


Year founded: 1990 


By John Stearns 


Special to the Hartford Business Journal 


orporate Translations speaks your language, literally. 

é The East Hartford company translates drug and 
patient information for pharmaceutical companies 

testing and marketing their drugs worldwide, providing word- 

ing for the companies, patients, regulators and medical pro- 
fessionals that has to be precise and linguistically accurate. 

“The large portion of the documentation that we translate 
is while the drug is being tested on humans,” says Jill Balcer- 
zak, director of organizational development and quality for 
Corporate Translations, which translates exclusively for the 
life-sciences industry. 

When a pharmaceutical company, or a clinical research 
organization working on its behalf, conducts drug trials 
around the world, it will call on Corporate Translations to 
translate drug information into precise language used by 
patients and doctors testing the drug. They translate drug 
information, instructions, patient consent forms and even 
resumes of doctors seeking to participate in the trials and 
the advertising used to recruit patients. 
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Trial results then need to be translated from that native 
language, if it’s a U.S. company that’s testing, back into Eng- 
lish for the company and regulators here to evaluate. If a 
document is translated into Russian, for example, it may be 
retranslated back into English for what’s called linguistic rec- 
onciliation, Balcerzak says. 

When the drug is approved, Corporate Translations will 
then translate all of the marketing, advertising, labeling and 
patient information sheets for the drug. 

“There’s so much more that goes into this than anybody 
can possibly imagine,” Balcerzak says. 

Corporate Translations is the preferred vendor for more 
than 25 pharmaceutical companies and their clinical research 
organizations, including the world’s leading pharmaceutical 
companies, she says. It translates in more than 100 languages, 
using more than 1,500 freelance linguists around the world 
whose work is carefully checked locally. It’s critical work — that 
literally can mean life or death — and pharmaceutical compa- 
nies are investing heavily in trials based on information that 
needs to be accurate. 

“One of the things we think is very important is to make sure 
that we properly invest in our training and so we have a very 
robust training curriculum to ensure that people feel confident 
and competent in their role as quickly as possible,” Balcerzak says. 

“That ultimately leads to a portion of our employee sat- 
isfaction, but it also leads to our retention — we have a very 
high retention rate here,” she says. 

The company’s annual turnover ratio last year was 8.75 percent. 

The 130 employees locally include client service coordi- 
nators who solicit translation requests from pharmaceutical 
clients, determining the best way to do atranslation and quot- 
ing translation price and turnaround time; employees who 
monitor translators and their work quality; desktop publish- 
ers who convert the translation into the required source docu- 
ment; and quality assurance editors who perform final qual- 
ity control edits on projects and ensure all steps and client 
requirements were met. 


The company also has offices in Chicago, Japan and Turkey. 

In addition to focusing on training, Corporate Transla- 
tions is competitive with its employee benefits program, 
beyond typical healthcare coverage, Balcerzak says. 

“We do work very closely with our staff members to afford 
them the work-life balance that they need,” including offering 
flexible schedules and eight work-from-home days, she says. 

The company conducts health and wellness events through- 
out the year, bringing in everyone from nutritionists to talk 
about diet to masseurs to conduct in-office chair massages. 

The company also will pay for employees’ entry fees in 
events like 10-K runs and marathons, triathlons, bike races, 
walks and other events. 

It offers college tuition reimbursement for courses as part 
of personal development plans to further employees’ expertise. 

“We also have a number of very impressive employee 
events throughout the year just to get different people togeth- 
er,” including a fully catered annual summer picnic and “a 
very well-orchestrated holiday party,” Balcerzak says. 

“I think this company is tremendously flexible in working 
with people,” she says of the business founded Mary Gawlicki. 
Gawlicki is the president and her husband, Ted, is vice presi- 
dent and works primarily in business development. 

“They really do run the organization like a family and 
so they’re very committed and they’re very involved in the 
growth and development of not only the company but of each 
individual staff member,” Balcerzak says. “Their presence in 
the organization makes the company what it is.” 

Dennis Binkowski, Corporate Translations’ quality assur- 
ance services team lead, benefited from that commitment, get- 
ting his MBA this spring at the University of Hartford with tuition 
assistance from the company. That was a great help, he says. 

The company also supported him with schedule flexibility 
as he went through the MBA program, he says. 

“They really want you to be successful and hit your per- 
sonal goals,” says Binkowski, who has been with the company 
since 2010. if 
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Cronin & Company co-owners Kim 
Manning and Steve Wolfberg (left) 
bought the firm seven years ago and 
have helped build it into one of 
Greater Hartford’s largest advertis- 
ing/marketing agencies. The com- 
pany’s employees (shown above and 
right) get their creative inspiration 
from a variety of sources including 
visiting Hartford area arts organiza- 
tions like Real Art Ways. They also 
attend national conferences and 
professional development events to 
stay abreast of the latest industry 
trends and tools. 





CRONIN & COoO.’S CREATIVE ENVIRONMENT 
YIELDS EMPLOYEE LOYALTY 


WINNER (TIE): 
WORKFORCE PRACTICES 


Cronin and Company LLC 
Address: 50 Nye Road, Glastonbury 


Top executives: Kim Manning, Principal 
and Chief Operating Officer; 
Steve Wolfberg, Principal 
and Chief Creative Officer 


Services: Advertising, public relations, 
interactive, social media, strategic 
planning, media and analytics, print 
and broadcast production, database/ 
direct marketing, and research. 


Year founded: 1947 


By John Stearns 
Special to the Hartford Business Journal 
ree breakfast every Friday, fun sports tournaments, 
catered cookouts, holiday bonuses, an occasional 
movie on company time — they’re they ways advertis- 
ing agency Cronin and Company LLC rewards employees for 
hard work, builds camaraderie and fuels creative inspiration. 

The importance the company places on motivating and car- 
ing for employees also includes astrong benefits package, ongo- 
ing professional development and community involvement. 

“If you think about the product that we offer, we’re only 
as good as the people that we have here,” says Kim Manning, 
principal and chief operating officer. “We don’t make widgets; 
we sellideas. And the ideas are only as smart as the folks that 


28 HartForD Business Journal @ June 8, 2015 


we have here, so maintaining and cultivating a top-tier staffis 
a critical success factor for our business ... and we try to put 
alot of emphasis behind it.” 

Manning co-owns Cronin and Company with Steve 
Wolfberg, principal and chief creative officer. They have 
each worked at the agency for about 25 years; Manning 
started out as an account executive and Wolfberg a copy- 
writer. They eventually moved up the ladder and bought 
the business seven years ago. 

Based in Glastonbury, Cronin is the largest full-service 
independent agency in Connecticut, Wolfberg says. It has 70 
employees locally, plus one in an Albany, N.Y., service office. 

The employee count has increased 40 percent over the past 
three years and billings 72 percent. Capitalized billings were 
$85 million last year. 

The majority of Cronin’s clients are national brands, but it 
also has a stable of well-known regional clients. Clients stay 
with the company about eight years on average versus an 
industry average of about three years, according to Wolfberg. 

“We think our clients stay a long time because our 
employees stay a long time and | think continuity is very 
important and hard to come by nowadays and we work very 
hard at it,” he says. 

The average tenure among Cronin’s senior managers is 
15-plus years and many employees have more than 15 or 20 years 
there, which is outstanding for advertising agencies, he says. 

“We think it’s the environment that we create here that 
helps people stay,” Wolfberg says. “And that’s a real competi- 
tive weapon for us having people stay around; clients like to 
hear that, it helps us win clients and I think we've got some- 
thing special with how long we've all stayed here.” 

That environment seeks to feed employees inspiration, which 
might come from a visit to aplace like Real Art Ways in Hartford. 
Cronin employees have been known to watch creative movies 
there for think-outside-the-box inspiration, Wolfberg says. 


“We encourage people to find inspiration anywhere they 
can and if it’s something we didn’t think of and somebody 
says, ‘Hey, I want to go to a movie, or, ‘I want to take every- 
body fishing because we think it’s going to be inspirational, 
we'll talk about it,” he says. 

Inspiration and education also come from national con- 
ferences and professional development events, which allow 
employees to stay abreast of the latest trends and tools in 
the industry. 

“It’s really important, if we’re going to be at the top of our 
game, to make sure that we always have an outward look, that 
we are astep ahead of our clients in terms of the emerging tech- 
nologies and opportunities that are out there,” Manning says. 

Having fun is important, too, creating collaboration 
outside the office that complements the daily collaboration 
required in business, Wolfberg says. 

The company has catered cookouts to celebrate long holiday 
weekends. 

Cronin also hosts take-your-dog-to-work day and annual 
cookie- and chili-cooking competitions. 

Other perks include free breakfast each Friday, where 
employees volunteer to buy or make breakfast using money 
provided by the company. Employees receive an early-dis- 
missal day for their effort. 

Workforce practices are important, Manning says. 

“We are a creative business and it is a high-intensity busi- 
ness staffed by a lot of very, very talented and creative folks,” 
she says. “We work hard, we like to play hard and we like to 
do things that really enhance our culture, that really enhance 
the creativity of our environment.” 

The company also dedicates a week to what it calls Cronin 
Cares, where employees get a paid day off to support one of 
three causes the company chooses. 

Cronin is vetting causes for this year and taking sugges- 
tions from employees. | 
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OPM SHAPES THE FUTURE 
OF 3D PRINTING 


WINNER: INNOVATION 


Oxford Performance 
Materials Inc. 


Address: 30 S. Satellite Road, South Windsor 
Top executive: Scott DeFelice, CEO 


Services: Additive manufacturing, or 3D printing, 
of precision medical implants and 
aerospace and other industrial parts 
using an ultra high-performance 
thermoplastic technology. 


Year founded: 2000 


By John Stearns 


jstearns@HartfordBusiness.com 


xford Performance Materials Inc. is making pre- 
O cision parts that can replace bone in humans and 
aluminum in aircraft. 

It’s making the parts through additive manufacturing, or 
3D printing, using a material formed from the molecule poly- 
etherketoneketone, or PEKK. 

“We live for this molecule,” says Scott DeFelice, OPM’s 
founder and CEO. 

The company describes PEKK as an ultra high-perfor- 
mance thermoplastic technology that has myriad business 
uses, including for biomedical implants and aerospace, two 
OPM focus areas. 

PEKK is in a class of polymers that DeFelice describes as 
atop the polymer food chain. OPM adapted the polymer — 
first created by DuPont, which abandoned it in 2000 — and 
advanced its commercial use with 3D printing. 

“We looked at that and said, ‘Gosh, we could work with 
that molecule and subsequently develop novel materials and 
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processes around it that would be proprietary and really valu- 
able in some interesting markets, such as medical, aerospace, 
semiconductor, and chemical-process industries, because 
the polymer itself has a very sort of unique set of attributes,” 
DeF elice says. 

The PEKK polymer is biocompatible, temperature resis- 
tant, chemically pure, strong and light, he added. 

“When you have that basic list of attributes, what we often 
say to our customers is, ‘Now we can 3D print with it, which 
means we can put it in any complex shape you like, very effi- 
ciently, ” he says. 

OPM uses lasers to precisely sculpt the parts made from 
PEKK material in the additive manufacturing process. 

OPM, for example, makes globally distributed, FDA- 
approved cranial implants for patients with skull loss from 
disease or injury that are precise replacements of the origi- 
nal bone, using medical images to model the new part for 
3D printing. 

OPM has received approval for facial bone replacements 
that it expects to begin selling this summer. 

“And then we're sort of moving down the body,” DeFe- 
lice says of the company’s plans to produce jaw and spinal 
implants with products that he says are mechanically similar 
to bone and onto which bone grows. 

“That’s completely unique in terms of polymers — no 
other material does that,” he says. “If the bone grows onto 
the implant, then the implant stays fixed into place.” 

The material also has broad implications for the aerospace 
industry, replacing aluminum and magnesium with parts that 
are lighter, cheaper, and precise, he says. 

OPM just completed two contracts with NASA and Northrop 
Gruman to produce parts for satellite and defense programs. 
DeF elice also expects business to take off for commercial avia- 
tion; the company makes parts for undersea use as well. 

OPM currently occupies two 15,000-square-foot buildings 
in South Windsor, one for biomedical use, the other for aero- 
space. Growth is driving plans to add a 100,000-square-foot 
facility, for which OPM is receiving offers from around the 





Oxford Performance Materials 
uses additive manufacturing, or 
3D printing, to make precision 
medical implants (left) and aero- 
space and other industrial parts. 
Oxford employees use lasers to 
sculpt parts made from a high- 
performance thermoplastic tech- 
nology. Oxford’s CEO Scott 
DeFelice (right) is bullish about 
the company’s growth prospects, 
with plans to add a 100,000 
square-foot facility. OPM is cur- 
rently located in South Windsor. 





world, DeF elice says. 

“Connecticut is our home right now and we're going to 
make every possible effort to just stay where we are,” he says. 

The company has 40 employees — including mechanical, 
chemical, biomedical and structural engineers and polymer 
scientists — and DeFelice envisions growing to 200 in the 
next few years. 

John Puziss, director of technology licensing in the Office 
of Cooperative Research at the Yale University School of 
Medicine, says OPM’s technology is innovative. 

“The idea that this technology can be used to very rapidly 
create customized implants for surgical patients is pretty 
amazing,” Puziss says. 

Puziss helped to negotiate an agreement between Yale and 
OPM that establishes the possibility for numerous collabora- 
tions between Yale faculty and OPM in disciplines such as 
biomedicine and engineering. 

“We would expect that these collaborations could lead to a 
number of other very novel applications for this technology,” 
Puziss says. 

Mike Notarangelo, an audit senior manager at Grant 
Thornton LLP, the company’s independent audit firm, says 
OPM’s work is impressive. 

“My experience has been working with many traditional 
manufacturing companies and when I first walked into OPM 
and began to understand the method that they apply in their 
production processes and saw what they were capable of pro- 
ducing for output, I was blown away,” Notarangelo says. “OPM 
is manufacturing products today that weren't even envisioned 
as being possible 20 years ago and weren't possible 10 years 
ago. Today they do it on a daily basis.” 

Then there is the impact of OPM’s products, including 
improving patients’ quality of life or making airplanes more 
agile and cheaper to produce, which makes them more fuel 
efficient and environmentally friendly, he says. 

“They’re just starting to scratch the surface,” Notarangelo 
said. “The potential is limitless — so when you talk about 
innovation, that’s really what it is, that’s the crux of it”. 
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Jamie McDonald (above, right) 
and his wife Cheryl (above, left) 
left their jobs and tapped their 
savings to open Bear’s 
Smokehouse BBQ, which now 
has locations in Hartford and 
Windsor. The restaurant’s south- 
ern barbecue menu, which 
includes pulled pork and brisket, 
has become popular among 
downtown Hartford dwellers and 
workers who frequent it during 
lunch and dinner. 





BEAR'S SMOKEHOUSE FILLS 
CT’S SOUTHERN BBQ VOID 


WINNER (TIE): 
BEST NEW START-UP 


Bear’s Smokehouse BBQ 


Address: 89 Arch St., Hartford; and 
2152 Poquonock Ave., Windsor 


Top executive: Jamie McDonald, Co-owner 


Services: Restaurant serving variety of wood- 
smoked, Kansas City-style barbecue, 
sauces, sides and desserts; catering. 


Year founded: 2013 


By John Stearns 


jstearns@HartfordBusiness.com 


from sharing space at Bart’s Drive-In Restaurant in Wind- 
sor to having its own Windsor location and another in 
downtown Hartford — and business has been, well, smokin’. 
“From opening day, it’s been full speed, it’s been busy 
since the day we opened,” co-founder Jamie McDonald said 
of launching in June 2018 at Bart’s. 
“We rented just a little six-foot counter from them and 
shared that space,” he said. 
The Bart’s location also includes The Beanery Bistro. 
McDonald is a competitive eater known as “The Bear,” 
a nickname he had growing up and the inspiration for the 
restaurant’s name. He holds records in a half-dozen eating 
contests listed on the website of All Pro Eating Promotions, 
an independent competitive eating organization whose site 
ranks McDonald No. 2 among its Top 15 Food Warriors. 
His focus now, though, is the restaurant. 
McDonald, who hails from Kansas City, Mo., and his 


| n just two years, Bear’s Smokehouse BBQ has evolved 
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wife, Cheryl, saw an opportunity for Kansas City-style bar- 
becue in Connecticut and, like many entrepreneurs, jumped 
in with both feet. 

They left their jobs, his in engineering and technical sup- 
port at United Technologies’ Hamilton Sundstrand, hers in 
human resources at Hartford Public Schools, sold their house 
and downsized, and tapped their savings, including prize 
money from Jamie’s competitive eating victories. 

“We've really taken everything that we’ve worked for since 
being married and put it into this,” said Cheryl, co-owner. “It’s 
all funded by us.” 

It had been the couple’s dream to own their own business 
someday, and barbecue kept coming up in conversation when- 
ever they wondered what Connecticut could use, she said. 

After Superstorm Sandy ravaged the East Coast in Octo- 
ber 2012, affecting Cheryl’s family in New Jersey, includ- 
ing destroying her grandmother’s house, they approached 
Bart’s owner Donald Trinks, who is also Windsor’s mayor, 
and asked if he’d be interested in hosting a chili-dog eating 
contest to help raise money for Sandy recovery. 

He was. The event, in November 2012, raised about $3,000 
and Jamie won the competition, single-handedly beating out 
three-person teams, Chery] said. 

“That was just something we wanted to do; it had nothing 
to do with barbecue at that point,” she said of the fundraiser. 

But in conversation with Trinks, the McDonalds had talk- 
ed about their interest in owning a barbecue restaurant. 

“He said, if you ever want to rent some kitchen space from 
me and give it a whirl, let me know,” Cheryl recalled. 

Eight months later, in June 2013, they took him up on 
the offer, starting Bear’s in Bart’s before opening their own 
location in Hartford in July 2014 and then in Windsor in 
December 2014. 

Bear’s wood-fired smokers cook meat each day, with most 
of the meat raised on a farm in Idaho, Jamie said. Items include 
pulled pork, brisket, turkey breast, kielbasa, Texas sausage, 
ribs, chicken, and the popular burnt ends, with various sauces. 


“When it comes to the meats and the smoking, that’s an art 
that not everybody has mastered,” Cheryl said, praising the 
work by Jamie and the people he’s trained. 

The couple has heard the stories of restaurant failure rates 
and is grateful for its position. 

“We feel pretty blessed with the success that we've had with it,” 
Cheryl said, crediting a loyal customer base and word of mouth. 

Revenues last year rose more than 400 percent from 2013, 
Jamie said. 

Important, too, they believe is giving back to the communi- 
ty. Causes they support include education and veterans, with 
aspecific focus this year on helping vets with post-traumatic- 
stress syndrome. 

Social responsibility is a main principle of Bear’s, Jamie 
said, which he believes has resonated with customers and 
helped fuel the restaurant’s growth. 

“We do constantly give back to the community,” recipro- 
cating the support the restaurant receives, he said. 

The veterans cause is important to Jamie, who served in 
the Navy. 

Bear’s goal is to raise $20,000 this year for “K9s For War- 
riors,” which pairs dogs that are rescued and then trained 
with post-9/11 vets suffering from PTSD or brain injury. 

Bear’s also tries to give back by giving second chances to 
employees who, for example, may have legal blemishes on 
their record but desire a fresh start and just need Someone to 
give them an opportunity. 

“We just screen whether or not we feel that they've reached 
a point when they’re ready to make a change in their lives and 
someone just needs to give them that opportunity,” Cheryl 
said. “Because within that, everybody has something to offer.” 

Bear’s employs about 75 people now, and it looks for people who 
are motivated, energetic, and take pride in their work, Cheryl said. 

“We want to continue to build a name that people can be 
proud of,” she said. 

The McDonalds continue to look at expansion opportuni- 
ties as well. a 
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Medina Jett (left photo, second from the left and above, left) decided to 
open her own business mid-career after working 20 years as a lawyer and 
compliance officer at some of the region’s largest financial services firms. 
Her company, Integrated Compliance Solutions Group, provides regulatory 
compliance services to registered investment advisers and has focused on 
hiring talented minority employees including (from left) Myiesha Phelps, 
Lisa Lazarus, and Elizabeth Burke. 





ICSGROUP ENSURES INVESTMENT ADVISERS, 
MONEY MANAGERS PLAY BY THE RULES 


WINNER (TIE): 
BEST NEW START-UP 


Integrated Compliance 
Solutions Group LLC 


Address: 280 Trumbull St., Hartford 
Top executive: Medina Jett, President 


Services: Provides regulatory compliance 
services to registered investment 
advisers, including advisers to private 
equity funds, hedge funds, fund of 
funds, banking institutions, and 
insurance companies. 


Year founded: 2008 


By John Stearns 


jstearns@HartfordBusiness.com 


business that she thought all her hair would fall it. 

It was scary and stressful embarking on her own 
in midcareer, at age 42. While she had some savings to rely 
on after nearly 20 years working as a lawyer and compliance 
officer in some of the region’s biggest financial services firms, 
“nothing really prepares you for wondering where your next 
client is going to come from,” Jett said. 

That was 2008. Today, the 49-year-old president of Inte- 
grated Compliance Solutions Group LLC in downtown Hart- 
ford is busy and focused on continued growth, coming off a 
year in which revenues grew 94 percent over 2018. 

The growth required the company to bring on more help 


T here were times when Medina Jett first started her 
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and Jett — who ran ICSGroup largely by herself since 2008, 
with some part-time and consultant assistance — hired her 
first full-time staffer last fall, then two more, with a fourth 
who is nearly full time. 

ICSGroup is a boutique compliance firm that provides reg- 
ulatory compliance services to registered investment advis- 
ers, including advisers to private equity funds, hedge funds, 
banks, and insurance companies. 

Its primary focus is helping private asset managers with 
at least $150 million in assets under management comply 
with Securities and Exchange Commission regulations, 
as required under Dodd-Frank legislation passed in 2011. 
The regulations, in the wake of the Bernie Madoff scandal 
and Great Recession, require private funds to register with 
the SEC and abide by Investment Advisers Act rules and 
regulations. 

ICSGroup helps those funds understand what the regula- 
tions mean and what they’re required to do. They also create 
and operationalize compliance programs and perform annual 
compliance training and reviews, “which really is a soup-to- 
nuts assessment similar to the exam the SEC would conduct 
that helps [clients] identify where they’re strong [and] where 
there are weaknesses in their control procedures,” she said. 

“What that really does is help their investors have confidence 
in their programs so that their investors will know that they will 
never turn into a Bernie Madoff situation and that their assets 
are protected when they invest with them,” Jett said. 

ICSGroup’s level of work for clients — some of whom have 
more than $1 billion in assets under management — varies 
from annual compliance review and testing and working on 
retainer as questions arise, to others who fully outsource 
their compliance program to ICSGroup, which does every- 
thing an in-house compliance officer would do. 

Jett’s timing was good for starting her own business when 
regulatory safeguards were in the news. Having worked as a 


chief compliance officer in big firms, but having dreamt of 
running her own business and mining her sales and people 
skills, the Georgetown-educated lawyer went back to school 
and earned her MBA at the University of Connecticut in 2008. 
Madoff hit the news that December. 

“I said, ‘Gee, how perfect is this timing?’ I wish I could say 
I saw it coming and planned accordingly,” she said. 

Jett also has her Series 7 and Series 24 securities broker- 
age and supervisor’s licenses. 

With a strong foothold helping private asset managers 
with compliance, she wants to increase ICSGroup’s involve- 
ment in another highly regulated industry, insurance. 

“I know insurance probably as much as I know asset man- 
agement,” Jett said. 

Some of her clients today are emerging managers, which 
are smaller minority-owned firms, while others are major 
firms that appreciate ICSGroup’s input, she said. 

“The benefit to them is they've got avery different perspec- 
tive ... helping them solve some very complex issues,” said Jett, 
whose four employees also are African-American women. 

“T hear a lot of people say, ‘Gee, I can’t find enough talent 
in this industry ... I can’t seem to find minority candidates, 
and to that I say, ‘We’re out there, ” she said. “I’m finding 
them. You all can find them. So it’s very empowering to me 
to be able to hire African-American women who might not 
otherwise get recognized for what they’re capable of in the 
majority industry.” 

Lisa Lazarus, vice president of operations and business 
development for ICSGroup, is one of those hires and excited 
to be part of a growing startup. 

“You get to learn and get to be creative and you learn a 
lot of things about yourself throughout the process because 
every day is a challenge,” Lazarus said. “I definitely owe the 
opportunity and my experience to learn and grow to Medina 
for believing in me and my decision-making skills.” Ei 
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OPINION | & COMMENTARY 


EDITORIAL 


CT Inc. voices no confidence 
in Malloy, legislature 


he loud chorus of boos that echoed from the boardrooms of Connecticut's larg- 
est employers last week over tax increases proposed and then approved by state 
lawmakers wasn't public theater. 

No, instead corporate Connecticut was voicing a vote of no confidence in Gov. Dan- 
nel P. Malloy and the state legislature, which approved a two-year, $40.3 billion budget 
last week that raises $2 billion in new tax revenues and will do further irreparable harm 
to the business climate. What little faith Connecticut businesses, both small and large, 
had in state government to be fiscally prudent is now in the rearview mirror. 

Malloy, during his campaign last fall, pledged no new taxes. It’s a promise he will 
clearly fail to keep if he signs the budget into law. Late last week, the governor left open 
the possibility that he could work with lawmakers to tweak some of the business taxes, 
but we aren't holding our breath. 

The new normal, it appears, is that Connecticut Inc. should expect new and/or higher 
taxes every few years. Such uncertainty will throw a wet blanket over hiring and investment. 

What’s more alarming is the Malloy Administration’s inconsistent, and oftentimes coun- 
terintuitive, economic development strategy, which includes giving hundreds of millions of 
dollars in grants, loans, and tax breaks to one, small group of businesses, and then soaking 
the rest of the state’s employers with higher taxes. That’s not a smart way to achieve long- 
term economic growth. 

When major corporations like General Electric, Aetna, and Travelers, which openly 
voiced their opposition to several budget measures two days before they were passed by the 
legislature, are publicly threatening to relocate to other states, it signifies a major problem. 
Yes, such threats are made on a fairly routine basis, but never in such a public manner. These 
declarations reverberated in the national press, sending a message that Connecticut is not 
open for business. That doesn’t bode well for short- or long-term investment in the state. 

The root problem is many state legislators’ failure to understand the significance of 
having a competitive business environment. 

Some lawmakers equate profits with greed and are unflinching in their approach 
to enact policies that chip away at companies’ bottom lines so they can fund an ever- 
growing state government apparatus. 

Sadly, Malloy and the Democratic leaders in the legislature actually believe they 
helped businesses in this budget. The governor, for example, said the tax hikes will 
help pay for his ambitious 30-year, $100 billion transportation infrastructure overhaul, 
which will improve mobility around the state — something important to all businesses. 

That may be true, but Malloy is loath to admit that the budget only commits for the 
next two years $65 million in new money to transportation investment, after the budget 
transferred $371 million typically earmarked for transportation to the general fund. 

Meanwhile, Senate President Pro Tem Martin Looney, who said he was proud of the 
budget his chamber passed, defended lawmaker’s adoption of the controversial unitary 
tax by arguing 25 other states have it and that Connecticut is simply following suit. Of 
course, the New Haven Democrat fails to recognize that Connecticut just lost one of 
the few remaining competitive advantages it has in its tax code. 

This budget, which comes only four years after the legislature enacted the largest 
tax increase in state history, is bad for business. Malloy should know that. Looney and 
the rest of the legislature should know it. Corporate boardrooms across the state do 
know it, and they will react accordingly. 

Lawmaker’s tone-deaf attitude must stop. Unfortunately, it doesn’t look like that will 





happen anytime soon. | 


Which new tax increase 
will hurt CT biz most? 


Last week’s poll results: 
should employees be given free 
rein to compare their wages? 


43.5% Yes 
56.5% No 


To vote, go online to HartfordBusiness.com. 
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OTHER VOICES 


The infrastructure 
investment fraud 


By Don Pesci 


the snarling irony of the moment. Gov. 
Dannel Malloy will soon approve the 
Democratic Party budget, the most progres- 
sive budget in state history and Connecticut’s 
second most expensive budget in state history. 

The current bud- 
get provides “$436 
million in sales tax 
receipts over the 
next two years to sta- 
bilize transportation 
finances and back a 
major infrastructure 
overhaul,” according 
to astory in CTMirror 
incongruously titled 
“Proposed state bud- 
get diverts most new 
transportation dollars.” The much neglected 
story was filed two days before the Malloy- 
Sharkey-Looney budget was finally passed in 
an Emergency Certification (E-Cert) measure. 

The government of Connecticut is autho- 
rized by statute to bypass during emer- 
gencies the usual legislative process. The 
familiar process involves such unavoidable 
detours as public hearings, the presentation 
of bills to legislators called upon to vote for 
or against them, and 
a certain amount of 
leisure to consider 
legislation and offer 
amendments; in 
short, what we were 
once taught to call 
in civic high school 
classes — when 
there were such rig- 
orous offerings in 
high school — the rudiments of democratic 
government. 

The term “emergency” calls to mind the 
kinds of floods now rampaging through 
Texas. That is the kind of emergency Con- 
necticut legislators imagined when they 
wrote the E-Cert bill; floods, destructive 
snow storms, brimstone blasts from an angry 
Republican God. A budget that fails to pass 
the legislature by a set date does not qualify 
as an “emergency” by any stretch of the word, 
especially since budget sessions are easily 
extended beyond their past-due dates. 

So then, why did Democrats — who have 
dominated the state legislature since 1965 
— package the budget as an E-Cert bill? The 
answer to the question is simple: Democrats 
in the General Assembly did not want hear- 
ings or debates from the party of opposition. 
They wanted to marginalize their political 
opponents, and they had the political heft to 
do it. During his first budget, democrat (note 
the small “d”) Malloy shut Republicans — who 


S ome commentators may have missed 





> The one-party state, 
when it has seized power, 
lusts after efficiency — 
not democracy. 


represent a little less than half of the voting pub- 
lic — out of the budget process. The autocratic 
Democrat now has repeated his performance 
of 2011. The one-party state, when it has seized 
power, lusts after efficiency — not democracy. 

It wants to make trains run on time. It 
wants to repair and in part reinvent Con- 
necticut’s crumbling infrastructure. Auto- 
crats in a real democracy would be thrown 
out on their ears for having a) convinced the 
general public that a 30-year, $100 billion 
expenditure on infrastructure repair is nec- 
essary to the future prosperity of the state; 
b) pressed Democrats in the legislature to 
provide funding for the project and then, as 
the CTMirror story notes: 

“While the tentative state budget deal 
technically dedicates $436 million in sales 
tax receipts over the next two years to stabi- 
lize transportation finances and back a major 
infrastructure overhaul, that same spending 
plan effectively diverts more than 85 percent of 
those funds for non-transportation programs. 

“At the same time the receipts are assigned to 
transportation, another $371 million in general 
fund resources normally earmarked for trans- 
portation would stay in the general fund — which 
is facing big deficits in the coming biennium.” 

Shall we pause over these delicious para- 
graphs and consider: Following the passage of 
the Democratic Party budget, which was hus- 
tled through the Dem- 
ocrat-dominated Gen- 
eral Assembly at the 
close of a legislative 
session in an E-Cert 
bill that brooked no 
debate, no amend- 
ments, no careful 
deliberation, Malloy 
will sign a measure 
that diverts to the gen- 
eral fund more than 85 percent of monies that 
were to be put into an untouchable lockbox for 
the governor’s bread-and-circus infrastructure 
repair program. And an additional $371 million 
earmarked for the same purpose will remain in 
the progressive Democratic Party’s slush fund, 
where most lockbox dedicated funds end up to 
patch holes in budgets created by destitute Gen- 
eral Assembly Democrats. 

Is that not a delicious piece of political 
knavery? The fraud is glaringly immense. 

However, it will not be long before the evi- 
dent fraud is forgotten. One expects that even 
Connecticut’s unitary-tax whipped Big Three 
— Travelers, Aetna, and General Electric — 
their eyes fixed on the exit signs, will make 
necessary accommodations without reducing 
their campaign contributions to the progres- 
sive Democrats in Connecticut’s executive, 
judicial, and legislative three ring circus. 
Don Pesci ts a writer who lives in Vernon. 
Contact him at donpesci@att.net. 
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THE RAINMAKER 


Closing the contention gap between selling and buying 


By Ken Cook 


he acts of selling and buying are interde- 
T pendent, yet both manifest themselves in 

different ways, and somehow they usual- 
ly end up being contentious. The process of sell- 
ing often creates a back-and-forth scenario of 
points and counterpoints, with sellers extract- 
ing cautious agreements and buyers feeling as 
if they have to defend themselves from making 
bad decisions. 

This frequent 
conflict between sell- 
ing or buying is the 
tyranny of the word 
“or.” When selling 
and buying are con- 
trasted with “or” it 
immediately creates 
achasm between the 
two practices. There 
is the selling process. 
There is the buying 
process. Never the twain shall meet. 

Sales training programs are predominant- 
ly responsible for creating this chasm. For 
decades, the practice of selling has been defined 
as the process of overcoming objections and 
controlling the conversation. Many sales people 
are told to: 

¢ Control the steps from building rapport to 

closing. Establish up front with the prospect 





BIZ BOOKS 


how the sales process should proceed. 

e QUalify early on that there is a good fit 
between what the prospect needs and 
what the product delivers. Early on, have 
the prospect share all that they are going 
through, so the salesperson can deter- 
mine alignment before they invest too 
much time or effort. 

e Ensure the prospect can afford my prod- 
uct and is ready to make a decision. Get 
commitments early on regarding budget 
and resources. 

e And finally, get signals early on that the 
prospect will buy. Check that the pros- 
pect agrees using the “if, then” scenario 
— “ifI can solve your problem, then will 
you buy my product”? 

This approach is understandable. After all, 
fielding asales force is an investment. The return 
on that investment ultimately determines the 
success or failure of a company. If sales are not 
where they need to be, the company closes its 
doors. Therefore, control the process in order to 
maximize the return. (Interestingly, the returns 
on this type of selling approach are not that 
great. Sales funnel conversions of prospects to 
customers are typically less than 10 percent.) 

Buying on the other hand, involves reach- 
ing a value-based decision on something 
in the context of needs, challenges, and/ 
or goals. The buyer’s perspective has to do 
with the seller’s approach. A buyer is only 


> And the ultimate reality — the buyer is in control 
regardless of what the seller wants or tries to do. 
Why? Because the buyer has the gold, and he who 
has the gold writes the rules. 


concerned about their situation, challenges, 
and needs. They frankly don’t care what the 
seller’s time frames are, nor do they care 
what process the seller wants to use. 

No one likes to be sold to, so buyers natu- 
rally put up defenses as soon as Selling starts 
to take place. 

And the ultimate reality is that the buyer is 
in control regardless of what the seller wants 
or tries to do. Why? Because the buyer has the 
gold, and he who has the gold writes the rules. 

There is a better way. Eliminate the “or.” 
Approach the exchange of goods and ser- 
vices for money as what it should be — an 
interdependent collaboration. A collabora- 
tion entails openness and honesty in commu- 
nication. It entails empathy and authenticity. 
Most importantly, it requires trust. 

Trust is the goal. Trust opens up oppor- 
tunities because both parties are aligned. 
Trust has nothing to do with selling or buy- 
ing. Trustis ajudgment based on the strength 


of a relationship with someone else. 

When trust exists, one doesn’t have to 
sell. Instead, there is conversation, discus- 
sion, and exploration. Salespeople don’t 
have to convince prospects. Prospects con- 
vince themselves because they trust what 
has occurred. Close rates climb well above 
10 percent. 

Throw away the outdated concept of sell- 
ing something to Someone. Eliminate the idea 
of controlling a sales process, closing pros- 
pects along the way with artificial “if, then” 
agreements. Put the focus where it should 
be — on developing a relationship and trust. 
When that occurs both parties collaborate, 
working together to reach a conclusion that 
makes sense today and long term. 
Ken Cook is the co-founder of How to Who 
and co-author of How to WHO: Selling Per- 
sonified, a book and program on building 
business through relationships. 


Tips for building leadership qualities 


Your Leadership Game” by 
Mark Miller (Berrett-Koehler 
Publishers, $22.95). 

In startups, the owner plays the business 
version of checkers (i.e. jumping from activ- 
ity to activity). As the business grows, the 
owner must think more strategically about 
where she/he can add value while leverag- 
ing employees’ talents to 
get things done — that’s 
chess. In Miller’s business 
parable, you'll follow Blake 
Brown's rise to grandmas- 
ter CEO of asmall, growing 
but troubled firm. 

Here are some highlights: 
The leader’s job starts by 
figuring out, “How can we 
help this team grow?” Miller’s 
answer: Make sure goals align 
with purpose. Focus on pro- 


4 C hess Not Checkers: Elevate 


E 


needs to make decisions and 

solve problems. Develop leaders 

in the ranks by creating development plans 
for employees — if they’re not growing, 
your business can’t grow. Knowing employ- 
ees as individuals helps that development 
process because there’s no one-size-fits-all 
method when it comes to understanding 
individual motivation and dreams. 

“Act as one.”’ Two-way, no-spectators 
communication on what matters most 
fosters alignment — especially when plan- 
ning. Because processes must evolve as the 
firm grows, it also recognizes that individ- 
ual and team creativity can be a source of 
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competitive advantage. KnowIl- 
edge-sharing builds we-all-care 
buy-in and minimizes silos. 
‘Win the heart” by mak- 
ing sure employees are in 
the right job. When given 
the opportunity to do what 
they do best, employees stay 
engaged and grow into their 
development plans. To that 
end, assigning outcomes 
(i.e. adding value) rather 
than tasks (i.e. extracting 
value) shows a leader’s con- 
fidence and trust while the employ- 
ee learns responsibility and accountability. 
“Excel at execution.” You have to 
measure what matters most by develop- 
ing an execution scorecard (i.e. define suc- 
cess). Miller believes that the score on goal 
achievement should be shared with the 
entire team. High scores build confidence 
because they show the team gets the job 
done. Low scores don’t mean calling indi- 
viduals out; rather, they raise team aware- 
ness of execution gaps, and obtain team 
input on ways to attack the gaps. 
Great quote: “It looks to me like the 
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> When given the opportunity to do what 
they do best, employees stay engaged 
and grow into their development plans. 


business has been over-managed and 
under-led.” 
e@@e0e8 

““Singletasking — Get More Done One 
Thing at a Time” by Devora Zack (Ber- 
rett-Koehler Publishers, $16.95). 

We all know the perils of distracted driv- 
ing (e.g. texting, not using hands-free devices, 
fiddling with navigation and entertainment 
knobs, etc.) because they take the driver’s 
attention away from the most important task 
— driving. Yet, we persist in multitasking at 
work, which distracts us from our most impor- 
tant task — getting the job done. 

Task-switching more accu- 
rately describes what happens in 
our brains than multitasking. We 
develop Scattered Brain Syn- 
drome (SBS), which inhibits 
the ability to concentrate. SBS 
destroys productivity because 
it takes only a few tenths of a 
second to lose focus and at 
least 30 seconds to recapture 
it. It causes brain damage, 
too. Research shows it low- 
ers IQ and shrinks the area 
of the brain responsible for 







cognitive and emotional control. 

Zack advocates task immersion as the 
solution. It’s all about choices. You can choose 
not to be interrupted. This doesn’t mean that 
you follow each task to completion. It means 
that you allot uninterrupted time to a task 
before switching to another. The Key to task 
immersion: Learn to say “no” to yourself and 
others. Send calls to voicemail; don’t answer 
when emails ping. Instead, set aside specific 
times each day to deal with voicemail and 
email. These become task time-blocks. 

When it comes to others say, “I can’t right 

now. I’ve got time ....” Postponement 
actually helps you work 
with others. How? It allows 
you to give full attention to 
their topic. 

Block out some time to 
rest your brain, too. When 
youve completed a_ task 
time-block, a short walk will 

recharge your energy. 

Remember: “Your mind 
can't bein two places at once.” 
Jim Pawlak is a nationally 
syndicated book reviewer. 
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(Pictured, from left) Leslie H. Read, executive director, Cable TV Pioneers; 
Andrew McCarthy; and Susan Bitter Smith, chairman of the board, Cable 
TV Pioneers. 


OF NOTE 


COMCAST’S MCCARTHY HONORED 
AS CABLE TV PIONEER 


Andrew McCarthy, vice president of engineering and network oper- 
ations for Comcast’s Western New England Region, was recently 
inducted into the Cable TV Pioneers Class of 2015, which recognizes 
16 honorees nationally each year who have a minimum of 20 years 
of direct involvement and contribution to the cable industry. 


McCarthy oversees the engineering, planning, and deployment of 
new products throughout the region, which serves customers in 
more than 300 communities throughout the Northeast. He works to 
ensure the reliability of Comcast’s converged fiber-optic network and 
is responsible for the region’s network operations, including con- 
struction, product engineering, and overall system integrity. 


PRATT & WHITNEY’S OSWALD NAMED 
TO ‘100 MOST CREATIVE PEOPLE’ LIST 


Caitlin Oswald, additive manufacturing 
project manager for Pratt & Whitney, 
has been selected as one of the “100 
Most Creative People in Business for 
2015” by the editors of Fast Company 
magazine. 


Oswald is responsible for managing a 
group of engineers who are designing 
next-generation parts using additive 
manufacturing technologies. Her team 
supports community-wide initiatives to utilize additive-manufactured 
parts for fixtures and prototyping, rigs and development engines, and 
transition-to-production efforts. Oswald also manages electron beam 
melting technology. 





HARTFORD HEALTHCARE CANCER INSTITUTE DOC 
RECEIVES AWARD FROM JOHNS HOPKINS 


; aah Dr. Peter D. Byeff, medical director of 






hee i n the Hartford Healthcare Cancer 

mm 2 . ‘| — Institute at The Hospital of Central 
\ 7 = ‘i Connecticut, has been named the 

_ q | 2015 recipient of the Heritage Award 

| a from the Johns Hopkins University 

5 4 : ee 

’ Alumni Association. 

> | } Byeff, who earned his medical degree 


at the Johns Hopkins School of 
ht ene. Medicine, is being recognized for his 
support of the university mission and his record of clinical research 
and visionary leadership in the delivery of cancer care to the peo- 
ple of central Connecticut. 


Please Note: All electronic submissions for Accolades should be 
sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 


38 HartrorD Business Journal @ June 8, 2015 














ae ME tee DUNN MR itil ee te ari RE a ae) a ne Deis ee eer te MEL es WS ver ae Be ie 
P Best Buy employees (above) recently spent the afternoon volunteering at the Asylum Hill Boys & Girls Clubs of Hartford. The group instructed 
and engaged more than 55 kids in tech-education projects, including best practices with devices such as tablets, cellphones, laptops, and 

more. They also conducted technology experiments and mapping projects. The goal of the program was to teach club members how to use 


these devices effectively, safely, and responsibly. 


CT TOURISM COMPANIES TAKE PART IN GREAT BROCHURE SWAP 





Dat 











Centerof 


CENTRAL REGIONAL TOURISM DISTRICT SERVING 


River Valley/CONNECTICU} 


> Celebrating May’s annual National Tourism Week, more than 75 tourism industry advocates from across the state convened at Central Regional 
Tourism District’s “Spring/Summer 2015 Great Brochure Swap” to exchange ideas in preparation for the tens of thousands of visitors expected in 
Connecticut over the next few months. Representatives of Connecticut attractions, hotels, restaurants, and group tour companies exchanged 
hundreds of visitor guides and brochures and shared the latest travel news. Pictured (from left): Beth Pruchnic, Inn at Middletown; Kimberly Walton, 
Connecticut Office of Tourism’s Welcome Centers; Debbie Giantonio, Central Regional Tourism District/CenterofCT.com; Anne Orsene, Central 
Regional Tourism District/CenterofCT.com; Stephen F. Hard, Greater New Britain Arts Alliance; and Julia Gritzbach, Visit New Haven. 


SIMSBURY BANK ADOPTS TARIFFVILLE ELEMENTARY SCHOOL FOR JUNIOR ACHIEVEMENT DAY 





P For the fourth consecutive year, 
Simsbury Bank adopted 
Tariffville Elementary School to 
deliver Junior Achievement’s 
business and economics 
program to 283 students from 
kindergarten through sixth 
grade. Twenty-eight 
volunteers (shown left) from 
Simsbury Bank and the 
Simsbury community delivered 
interactive lessons on a range 
of topics including buying and 
selling and international trade. 
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What would your 
non-profit do with 


$50,000? 
MENBC DD [Ecntury 


CONNECTICUT 


APPLY NOW - DEADLINE JULY 3 


The NBCUniversal Foundation is partnering with NBC Connecticut to launch 21st Century Solutions, 
a grant challenge for local non-profit organizations implementing new and innovative programs. 
Now through July 3, we’re looking for fresh ideas that are moving our community forward. 




















The first place grant recipient will receive a $50,000 grant and two runners-up 
will each receive $25,000, totaling $100,000 in awards for Connecticut. 


Go to NBCConnecticut.com 
and search “Solutions” for more details. 


al 
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FOCUS ON 

YOUR BUSINESS ss» 
KNOWING YOUR 
TECHNOLOGY IS 
COVERED 












20+ PROFESSIONAL FEATURES 
including Caller ID, Call Forwarding & Three-Way Calling 


KEEP 
your same number to make a seamless transition 


ASK ABOUT 
readable voice mail 





Business: 
NEXT-DAY INSTALL WITH SATURDAY 


AND EVENING APPOINTMENTS AVAILABLE & 
CALL (800) 367-1762 
VISIT COXBUSINESS.COM 


*Offer ends 8/30/15. Available to new commercial subscribers of Cox Business VoiceManager Essential. Prices based on 2-year service term. Up to 9 additional Cox Business VoiceManager Essential lines may be added for $25 per line per month. Prices 
exclude equipment, installation, taxes, and fees, unless indicated. Phone modem provided by Cox, requires electricity, and has battery backup. Access to E911 may not be available during extended power outage or if modem is moved or inoperable. 
Next-day installations are subject to availability; eligibility restrictions may apply and may require expedite fees. Discounts are not valid in combination with or in addition to other promotions and cannot be applied to any other Cox account. Services 
not available in all areas. Other restrictions apply. © 2015 Cox Communications, Inc. All rights reserved. 
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